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Dear Colleague 

 

1.  The heavy drinking culture rumbles on 

2.  Alcohol-attributable burden of disease and injury in New Zealand 

3.  Local Alcohol Plans (LAPs) – all we’ve got at present 

4.  Conference 2014 

5.  End Alcohol Marketing – Facebook page 

6.  Wanting to become more active in your region? 

7.  Political update 

 

***************************************************************************** 

 

1.  The heavy drinking culture rumbles on 

The life of New Zealand continues to be dominated by one of the most intoxicating of all 

recreational drugs – alcohol. You can’t do anything without being confronted by the presence of 

this drug, including shopping, listening to the radio, going for a walk, watching TV, attending any 

social event including children’s events and even many church events. Alcohol has virtually 

become an essential for life in New Zealand.  

 

A million NZ citizens would scream if the supply of alcohol was threatened for a few days, let 

alone a few weeks, while the enormous damage from alcohol overuse rumbles on. Read any daily 

newspaper and there it is. But the predictable stories of alcohol related horror on the roads, in the 

streets, and within ordinary homes are just the tip of the iceberg of alcoholic misery and suffering 

that Coroners, Police and Emergency Department staff cope with on a daily basis.  

 

The influence of alcohol on causing and enhancing chronic diseases, particularly a variety of 

cancers, remains under the radar. 

 

Newspapers would struggle if it was not for alcohol damage stories, including regular doses of 

celebrities in shame following intoxicated events, while the advertising revenue newspapers and all 

other media derive from alcohol companies, including supermarkets, keeps the whole show going.  

 

The alcohol industry has got the country in its grip, despite the unrelenting injury and disease 

alcohol causes. 

 

 

2.  Alcohol-attributable burden of disease and injury in New Zealand 

This is the title of a report Jennie Connor is the principal author of that has been finally released by 

the HPA who commissioned it. 

 

Below are links: to the report; the AlcoholNZ magazine, which has a summary of the findings; and 

the media release for your information. 

 

http://www.alcohol.org.nz/sites/default/files/research-

publications/pdfs/Attributable%20fractions.pdf 

 



http://www.alcohol.org.nz/sites/default/files/alac-

magazines/issues/AlcoholNZ_June_2013_LR_spreads.pdf 

 

http://www.otago.ac.nz/news/news/otago050411.html 

 

Jennie’s main messages: 

-  bringing together all of the alcohol-attributable conditions provides a better appreciation of the 

overall effects of drinking in the total population; 

-  women need to know about the breast cancer risk to make informed individual choices 

-  solutions at a population level are the same regardless of the health issue - a reduction in the 

level of drinking and frequency of intoxication through changing the regulatory framework. 

 

 

3.  Local Alcohol Plans (LAPs) – all we’ve got at present 

The alcohol industry has nearly got the job done. Sir Geoffrey Palmer’s monumental review of the 

liquor laws was a real scare to them. But the National-led government has capitulated to their 

backroom seductions and subtle bullying and not made any change to policies that would make a 

real difference. These are those dealing with price, purchase age, marketing, and drink-driving, and 

so the policy framework status quo is essentially maintained and with it the heavy drinking culture 

is maintained, which is the necessary setting for the alcohol industry to continue its enormous 

extraction of money from supplying and dealing in our nation’s favourite legal high.  

 

Local Alcohol Policies are a final hurdle, although admittedly not all that important with the lack of 

reforms involving pricing, purchase age, marketing and drink-driving. LAPs have a small 

opportunity to deal with local accessibility of alcohol through restricting the numbers of liquor 

licences and limiting the trading hours during which they can operate. The industry will argue to 

retain as close to 24 hour trading as possible. They are highly organised and will initially try and 

influence Local Councils to not have a LAP at all (the government made them a voluntary 

requirement) but if a Council chooses to have one, to try and make it as lame as possible. Strong 

LAPs will be appealed, alongside a media campaign designed to try and denigrate those who stand 

up for evidence-based public good policy. Deep breaths. 

 

The Christchurch City Council need to be congratulated for instituting a LAP process and taking the 

advice of Police and Public Health experts who advised reduced trading hours very much in line 

with those previously suggested by AANZ: 

 

Off- licence  9am-9pm 

 

On-licence 

Central CBD:  9am-1am (with a one-way door until 3am) 

Other: 9am-1am 

 

Although pragmatic this is not going to bring about a lot of change, although would be a good start. 

Here is the ending of (Doug’s) submission to the Christchurch City Council, on behalf of the 

National Addiction Centre for your information. Feel free to use any or all of it in your submission 

to a local council. 

 

________________________________________________________________________________ 
 

We urge the Council to adopt a vision of reducing alcohol-related harm in Christchurch by 

50% over the next decade.  

 



To achieve this, the Council will need to: 

(i)  Further reduce the hours of trading for both on- and off-licence premises to those proposed in 

the draft LAP; 

(ii) Place an immediate cap on the number of liquor licences in Christchurch, and institute a 

sinking lid policy in areas where alcohol problems are highest; 

(iii)  Give priority to on-licence venues that emphasize eating over drinking (restaurants); 

(iv)  Give priority to off-licence venues that are specialty liquor stores over venues frequented by 

children and teenagers (supermarkets); 

(v)  Impose special conditions when a venue is within 1km of a kindergarten, pre-school, primary 

or secondary school; and finally, and of greatest importance 

(vi)  Lobby government on behalf of the people of Christchurch for evidence-based alcohol reforms 

at a national level that will augment local accessibility reforms; of particular note, reforms 

involving alcohol pricing, the marketing of alcohol, purchase age of alcohol and drink-driving. 

________________________________________________________________________________ 

 

A final suggestion to Councils is to encourage them to do what the University of Otago has done – 

banned all alcohol advertising from the grounds and property of the University. Councils could 

eliminate all alcohol advertising from public transport, sports grounds, bill-boards and any other 

Council property and in so doing show real leadership in changing the heavy drinking culture.  

 

This move is not something that is being encouraged by central government and is not specifically 

mentioned in the legislation around LAPs. However, there is no reason why Councils might not do 

this if they are committed to change (reduction in the promotion of alcohol is an evidence-based 

measure), unless of course Councils are dominated by councillors who have a vested interest in the 

local alcohol industry. 

 

 

4.  Conference 2014 

Plans are well advanced for the annual AANZ Conference at Te Papa, Wellington, on Thursday 20
th

 

March 2014. The title of the conference is going to be related to the winds of change that are 

coming to New Zealand’s damaging drinking culture. We are particularly keen to see a good 

contingent of health colleagues at the conference next year - election year. 

 

 

5. End Alcohol Marketing – Facebook page 

An initiative that came out of last year’s AANZ Conference on “The Perils of Alcohol Marketing” 

was a new Facebook page set up by the Alcohol Action group in Hamilton. It is called “End 

Alcohol Marketing: End all alcohol marketing, promotion and sponsorship in Aotearoa New 

Zealand”. Here is the link: 

 

https://www.facebook.com/EndAlcoholMarketing 

 

Click on it and “like” it to help promote it further. 

 

You will notice for instance a 10 Shockers list compiled by the Alcohol Advertising Review Board 

set up last year by health campaign groups in Australia to monitor alcohol advertising: Here is the 

list fyi: 

 

 
Top 10 shockers 

• Budweiser advertisement on a public telephone box outside a school. 

• VB and XXXX sponsorship of State of Origin, including logos featured on team jerseys. 



• Carlton Draught and AFL advertisements, including sponsorship on an official AFL tipping competition website and 
a ''Draught Pick'' iPhone app. 

• Jim Beam Racing Kids Team clothing. Five children's items were available featuring Jim Beam colours and 
branding, with the words ''Jim Beam'' replaced by ''The Team''. 

• A Woolworths promotion offering three Berri Estates five-litre casks for $30. 

• Packaging for Skinnygirl Cocktails featuring a brand name and image that suggests the product will help make you 
skinny. 

• A VB advertisement heard during Channel 9 coverage of an international test match where the commentator 
effectively reads out a VB ad during the game. 

• Thirsty Camel Vic Facebook page uploads images with slogans, including ''I wish I could trade in my heart for 
another liver. Then I could drink more and care less'', and ''Someone slipped a hangover into my drink last night''. 

• A poster seen on a wall at the University of Western Australia advertised a party sponsored by Jim Bean on 
Campus and featuring the tagline ''Unleash the beast''. 

• Sponsorship of music festivals by Smirnoff and Carlton Dry. 

 
6.  Wanting to become more active and join the National Alcohol Action Network? 

The Network of active colleagues in Alcohol Action nationally is growing. The vision is to establish 

an Alcohol Action group in each of the 60 electorates in New Zealand. 

 

The Network meets once a month via a teleconference to discuss progress at a national and local 

level. There is also an annual face-to-face meeting in Wellington, on the day following the AANZ 

conference, which next year will be Friday 21
st
 March. 

 

If you are interested to join the Network, please make contact with Jacqui Robinson, National 

Network Coordinator: Jacqui James-Robinson [jacqui.alcoholaction@gmail.com] 

 

 

7.  Finally, the politics 

The purpose of the National-led government’s Alcohol NON-Reform Bill becomes clearer by the 

day as the government’s overall legislative agenda unfolds in this second term. The purpose is 

building “a brighter future” alright, as promised, but the glowing future appears to be one for a 

mega-wealthy elite, rather than a better country for everyone. The Auckland International Gambling 

Convention Centre is the latest breath-taking example of overt cronyism.  

 

We now await other parties stepping up to take the lead on alcohol law reform where National has 

so clearly failed to date.  
 

Since the last newsletter, Peter Dunne has gone from his Ministerial portfolios. Just like John Key, 

Steven Joyce, and Judith Collins, he has been a failure from an alcohol reform point of view, opting 

to do just about everything he could to maintain the enormous alcoholic revenue that flows from the 

unrestrained commercialisation of alcohol. These four individuals have been the leaders of no 

change to the state of alcohol in NZ over the past four years.  

 

However, Peter Dunne’s name could in time become associated with the new Legal High 

legislation, which although excludes alcohol (at this point) nevertheless is very good legislation 

from the point of view of indicating that prohibition of drugs is not the way to go, but rather the best 

solution is in enacting strong regulation. The world of politics is complex. 

 

Keep up the pressure on your local and national politicians.  

 

Suggestion: write one alcohol letter a month, either directly to a politician or to one of the media. 

Every day there is something worth commenting about.  

 



Sincerely 

Doug, Jennie and Geoff 

Medical Spokespeople 

Alcohol Action NZ 
 

 

******************************************************************************** 
 

“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-based 

set of strategies that will significantly reduce the enormous social, medical and personal 

damage alcohol misuse is inflicting on our society” 


