HOW TO BE PART OF THE CHANGE —
THE WORLD OF ADVOCACY

Professor Mike Daube, McCusker Centre for Action on Alcohol and Youth, Curtin
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 Advocacy
e Examples

- Community

- Tobacco

- Alcohol examples
 World record for slides



We are willing to take our
chances of cholera and the rest
than be bullied into health by

London Times, 1851



Different type of opposition



What is Advocacy?

Advocacy is the pursuit of influencing outcomes...that
directly affect people’s lives.

Media advocacy is the strategic use of mass media for
advancing a social or public policy initiative.

(Pertschuk)
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TYPES OF ADVOCACY

INTERNAL
EXTERNAL — DIRECT
EXTERNAL - INDIRECT
INSIDE/OUTSIDE



Features of advocacy

Not just another word for publicity
Issue and policy oriented, not at individuals

Directed at “upstream” factors which influence individual
behaviour

Contested debates (i.e. there is opposition to your policy or
perspective being accepted)

Opposition can include apathy or indifference
Usually campaigns run by groups with few resources
Can be specific issue or broader

Always look for the comprehensive approach



Advocacy is a Challenge

Advocacy does not always provide quick outcomes
Need to achieve great things with small budgets
No room for complacency

Vigilant and stay around for the long haul

Create a profile

Strong partnerships

Politically astute, neutral and bipartisan



There is always opposition
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.... democracy is not cheap .... Everybody’s
involved with assisting political parties ....
We need to keep these people in place to
have the democracy we have today ....
Yes, it costs money.

(John Thorpe
Australian Hotels Association)






Just because | don’t care doesn’t mean |
don’t understand.

Homer Simpson
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Prevalence of smoking in Australia,
persons aged 14 years and over
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Trends in past week smoking: 12-15 year olds
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Advocacy Works

e |fyoudo itright
e |f you are patient
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11 COMMANDMENTS

Be professional

Understand Government

Know what you want

Understand your strengths — and use them

Be evidence-based (and work with
researchers/scientists)

Work with all levels of Government
Identify individuals

Be non-partisan

Work with the Media

10. ldentify the opposition — and oppose it
11. Be opportunistic — and take the lucky breaks



KNOW WHAT YOU WANT



Figure 5.2: The full obesity system map with thematic clusters (ses main text 5.1.2 for discussion)™" \ariables are reprasentad by boxes, positive causal relationships arg
represented by scolid arrows and negative relationships by dotted linez. The central engine is highlighted in crange at the centra of the map.
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COMPREHENSIVE APPROACH

Recognition that:

Each component of itself is not the solution

Opposition demands for evidence of instant impact for
specific measures in isolation should not overrule
commonsense

Evaluation of specific measures is complex
(“unwrapping gossamer with boxing gloves”)

In a less than ideal world we aim for what we can get
Consensus is crucial



Work as Coalitions



Oppose the opposition - Lessons from
tobacco

i) identify the opposition

i) learn about it

iii) oppose it

iv) work from the Scream Test
v) they never give up

Vi) you can never be too cynical.



Many of the threats to us, P.M. (Philip Morris), arise
from concerns which have lost touch with common
sense and reality.

People (and politicians) do need causes, and in a world
which is generally more peaceful and affluent than ever
before, there’s a shortage of big causes.

That’s why we hear so much about really rather little
causes: smoking, drinking, dietary hazards.....

Hamish Maxwell, Chairman and CEO, Philip Morris, Washington DC,
September 8, 1986



Whom do you want to influence?

Internal?

External?

Combination?

Range of groups/people

dentify your key aims and targets
dentify key decision-makerss

-ind can-do people

Don’t try for everything all at once!




What influences the different groups?



Politicians (all levels)



“Politics is the art of looking for
trouble, finding it everywhere,
diagnosing it incorrectly and
misapplying the wrong remedies.”

Groucho Marx



Australian Political Influence Survey

A study of elected
officials in Australia and
what most influences
their opinion

March 20075



CHART Q1 Auvstralia: Influential / not very influential comparisen of political thinking and pelicy making
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Understand politicians

Learn about their world and how they think:

Politically — trust is always contingent
Short-term

Driven

Poll-driven

They DO (generally) want best for community
All politics is local

All have egos

Media matters

Parliament matters

Work with their offices

Get the budget right

Be non-partisan



Be non-partisan

If you want to be in politics, go into politics
Work with all parties

Work with parties at all levels (inside and
outside Parliament)

Recognise factions in parties
You can be benevolently neutral
But stay non-partisan



WORK WITH BUREAUCRATS

e Stereotypes can be accurate



The Principle of the Dangerous Precedent

“Every public action which iIs not
customary either is wrong, or If It IS
right i1t Is a dangerous precedent. It
follows that nothing should ever be
done for the first time.”

F. W. Cornford
Microcosmographia Academica (1908)



BUT.....Keep at it —they can be crucial
influencers and decision-makers

Learn about their world

Some are great

Find the good people —and work with them
Find ways to influence the others



Media, media, media



Do not dally with the Delilahs of the
Press.

(Sir William Osler, 1909)
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Late night violence fuelled by energy drinks, drugs

Updated Thu 21 Mar 2013, 11:04am AEDT

A study into alcohol-related violence has found
that pre-drinking and the consumption of
energy drinks are major contributors to late
night violence.




NEWS
Alcohol laws bring lasting change: study
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' Newcastle early pub closings stop 4000 assaults

By MICHELLE HARRIS March 2, 2014, 11 p.m

Home | Programs | News | Weather | Emergencies | Sport | Events | Promotion

3 March, 2014 11:02AM AEDT

Pubs shut down violence with earlier closing times

By Jeannette McMahon (online producer)

Almost 4000 assaults have been prevented since earlier closing times were
introduced at Newcastle hotels, new research shows.

Alockout in Hamilton implemented in 2010 without a reduction in closing times has achieved little, with the number of assaults there hardly
changing compared to neighbouring Newcastle.



Why Media?

Powerful

Influence community and decision-makers

Provide direct route

Help to raise profile/influence of your organisation

Can be used to promote organisation in various
different ways (advocacy to fundraising)

Can be important part of overall strategy

Note: may be both proactive and reactive, positive
and defensive
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ne editorial?
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WA Premier



Media Basics

Learn about the media

Watch, read, listen, surf

Understand how media work

Need to understand what media want

Be as professional as they are — from time of
approach to recognising their pressures and
deadlines to being available.



Use Our Strengths

Magnitude of problem
Evidence

Evidence for action
Community concern

Authoritative medical, law enforcement and
other support

Cynicism about opposition

Much media support for health/community-
oriented positions

Always new approaches



“The development of alcohol policies is the sole
prerogative of national authorities. In the view
of WHO, the alcohol industry has no role in the
formulation of alcohol policies, which must be
protected from distortion by commercial or
vested interests.”

Dr. Margaret Chan, Director General, WHO. BMJ, 11 April 2013



ADVOCACY WORKS

e |f you are consistent, professional, principled
and very, very patient



Advocacy in Action toolkit

Practical resource designed to encourage you to get into
advocacy.

Case examples of advocacy — local, national and international.

The toolkit takes you through:

— Why and when you would use advocacy
— Advocacy challenges

— Advocacy Myths

— Getting prepared for advocacy

— Advocacy strategies

— Evaluating advocacy

Advocacy in Action:

a toolkit for Public Health Professionals

www.phaiwa.org.au (publications)



http://www.phaiwa.org.au/

Examples

e Moora
e Tobacco

e Alcohol



MOORA 2004

Small town in Western Australia
Promised upgraded hospital in election
Health budget tight

Decision to reallocate funding

Community won’t complain



“Gallop Give Back Moora Hospital”

MNABC News
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Community vows to hold Gallop to new hospital pledge

Posted March 29, 2004 10:14:00

The Moora community in Western Australia will
continue to pressure the State Government over its
renewed promise to build a new $6 million hospital
in the wheatbelt town.

The Moora Shire immediately welcomed WA Premier
Dr Geoff Gallop's weekend announcement to reverse
the Government's earlier decision to axe the project,

It came after months of intense community
campaigning including protests, doorknocks in Dr
Gallop's electorate and publicly presenting the
Premier with bricks as a symbol of the Government's
broken promise.
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But Moora Shire president Sheryl Bryan says another promise is not enough.
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"We would like to see tenders called and the building contract signed before the next election,” Ms Bryan said.

"without those two things being done, then nothing has really been done at all.”

Community campaigner Cynthia McMorran says local people will not rest until the new hospital is actually built.

"The Moora community will campaign until such time as concrete is on the ground,” Ms McMorran said.

Ms McMorran played a key role in that campaign and she says pledging to reinstate the project in the budget

is not enough.

"He needs to honour his word - to have something in writing would be wonderful,” Ms McMorran said.

"We want concrete on the ground because this has been going on for seven years.”

Topics: activism-and-lobbying, states
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Furious at the Government's reversal on building the
hospital last year, Moora residents waged a door-
knock campaiﬁn in Dr Gallop's electorate and
embarrassed him by presenting him with bricks from

the decaying facade of the Moora hospital.

The brick presentations became a security issue for
the Government when the WA Police Service's

security unit became concerned the bricks could be
used as weapons or projectiles against the Premier.

The West Australian, 29 March 2005



Moora adds a rocket to fireworks show

MOORA'S relentless campaign to embarrass the State Government over a decision to
scraﬁ plgns for a new hospital for the town could reach thousands of people this
weekend.

skies over Perth on Monday as the town intensifies jts campa|En., _

Moora Shire's plan to upstage the Skyworks fireworks and make its frustrations known
to an estimated audience or 400,000'is past of an innovative campaign to force the
Government to recommit to building the $6.3 million hospital. “We thought the
fireworks would be a %ood opportunity for us to get across an important message to
Perth about the need Tor a Moora hospital,” Moora Shire enterprise development
officer Devon Gilmour said.

A plane towinﬁqa banner which says ”GaII_o? give back Moora Hospital” will take to the
e
R

“We'll keep on telling people about it right up until the election, or until the
ﬁove_(cnln),ent give us a contract in writing telling us they are going to give us our
ospital.

The Gallop Government rescinded an election promise to build a new hospital in
October, instead offering funding for an upgrade, but the decision infuriated Moora
residents who have mounted a campaign targeting Premier Geoff Gallop.

Every second weekend, busloads of Moora residents have been driving to Dr Gallop's
Victoria Park electorate asking residents to sign a petition calling on the Government
to build the hospital.

The West Australian, 24 January 2004



» Channel 10 (Perth)
Ten News - 15/12/2006 5:32 PM
Tim Webster & Charmaine Dragun

The people or Moora have been given a new hospital after years of lobbying,
the old hospital was damaged by flooding six years ago. Wheatbelt Minister
Kim Chance has said that is down to the commitment of the people in Moora
with the brick campaign being good humoured but very effective. Sheryl
Bryan, the Shire President of Moora has said it has been a wonderful gift for
the people of Moora and the surrounding areas.

Interviewees: Kim Chance, Wheatbelt Minister; Sheryl Bryan, Shire
Fresident

Vision: The West Australian; WA Government Health Service
Duration: 1.38

Summary |1D: PO0024637892

© Media Monitors



Tobacco

e Spoilt for choice
e Early lessons —RCP 1973, Rothmans
* Plain Packaging as exemplar



AUSTRALIA:
THE HEALTHIEST
COUNTRY BY 2020

Technical Report 2

Including addendum for

Prepared for the National Preventative Health Taskforce
by the Tobacco Working Group

59



TOBACCO CONTROL AUSTRALIA in 2008 — Over-simplified
summary (Note - mix of Federal and State activity)

Tobacco advertising bans since late 80s/early 90s

Health warnings since 1973, increasing strength every decade — 1973, 1987,
1995, 2006

Continuing State legislation/action (leapfrog effect)
Bans on point-of-sale promotion

Strong measures to protect non-smokers — cars around kids, bars and
restaurants, other public places (including some beaches)

National and State media campaigns

Strong, cohesive advocacy organisations, individuals, coalitions — Cancer,
Heart, AMA, AMA, ASH, ACOSH, PHAA — and many others

Continuing new approaches to media and media coverage
Cessation support — NRT, Quitlines, etc

(Industry last 10 — 15 years — much lobbying and working through others but
staying below parapet )



WHERE NEXT?



PLAIN PACKAGING - PASSING THE
SCREAM TEST

Plain packaging/pack display — part of multi-
focused Discussion Paper

Industry responses (BAT, Imperial, Philip
Morris) — 43 out of 142 pages



Australian Government

Preventative Health Taskforce

Tobacco — Comprehensive approach
11 components

Make tobacco products significantly more expensive
Increase the frequency, reach and intensity of social marketing campaigns
End all forms of advertising and promotion of tobacco products

Eliminate exposure to second hand smoke in public places

5, Regulate manufacturing and further regulate packaging
and supply of tobacco products

6.

©

10.

Ensure all smokers in contact with health services are encouraged and supported to quit

Work in partnership with Indigenous groups to boost effort to reduce smoking and exposure to tobacco among Indigenous
Australians

Boost efforts to discourage smoking in other highly disadvantaged groups
Assist parents and educators to discourage tobacco use and protect young people from second hand smoke

Ensure the public, media, politicians and other opinion leaders remain aware of the need for sustained and vigorous action to
discourage tobacco use

11. Ensure implementation and measure progress against and towards targets

Infrastructure recommendations also included: Establish a National Preventive Health Agency



Why Plain Packaging?

Not a magic bullet

Not in isolation — part of comprehensive approach
Supports rest of program

Research evidence

Industry documents evidence

Campaign, response and coverage

Industry opposition — passes the Scream Test

International implications



APRIL 29, 2010






Smoking causels r
peripheral vascula
disease

WARNING

HEALTH AUTHORITY

Smoking causes
peripheral vascular disease
Health Authority Warning




THE POLITICS

Minority Government — needed support of 2 of 3 Independents in Lower
House

Majority in Senate, with strong support from Greens
Opposition oppositional....Opposing everything

Opposition Federally still taking tobacco donations (not Government or
Greens)

Industry lobbying heavily

Major, coordinated health lobbying campaign

Aims — maintain support; secure and maintain independent s’ support;
seek at least some Opposition members’ support; seek full bipartisan
support.



Industry Arguments

It won’t work

It will put us out of business
End to freedom

llegal

nternational agreements

t’s never been done before
And so on........
BUT (note) — Ferocious, active opposition



Massive industry campaigns

Media — press, radio, TV

Public relations — direct, indirect
Social media

Retailers

Lobbying

Dirty tricks



Health Coalition

Complete consensus

Major health groups and experts working nationally as cohesive
coalition

Cancer Councils, Heart Foundation, Australian Medical Association,
QUIT campaigns, ASH, ACOSH, Public Health Association, and other
health organisations

Prominent experts, health/medical leaders
Media, media, media - Proactive, reactive

Responding to industry campaigns, exposing industry tactics,
research, reports, surveys, advertisements...

Active support from politicians of all parties
Lobbying, lobbying, lobbying — all parties, all members
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PLAIN PACKAGING DESIGN

AND DRAFT

BILL RELEASED

RETAILERS MUST ACT NOW

SMOKING cay
BLII'II]MESESEs

Nicola Roxon
Minister of Health and Ageing

Can 7 April, Health Minister Nicola Roxon ignored
the concerns of independent retailars fram
across Australia and ploughed ahead with her

u i " plan o require cigareties to

be sold in plain packages. The Government's
determination to go ahead with this palicy shows
they are not listening to retailers ke you
Retailers are funous that their concarns are
being ignored. Mary are meeting with their local
Miembers of Parliament to share their concerns,
while others are telephaning their MPs local
offices, and sending e-mails.

Miow is the time for retailers who are concermed
about the impact that p-|.3|r| mck,agln-g will hawe
on their businesses and their families to voice their
opinians. Call, e-mail or write ta your MP today to

say that ENCUGH |5 ENOUGH!

“...will [plain packaging] stop people who are
already addicted, on its own probably not...”

140 Malbesarra, B Spril 2011
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Tohaceo giants take om nanny state | Cowrier Mail Page 1 af 2

Courier Mail

Tobacco giants take on nanny state
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QOPPOSITION: The proposed design far plain packagng of cigareties relsasad by health mnistar
Micola Roxon Canberra.
Sowee: Supplied

THE tobacco industry has hit back at a plan to intreduce plain packaging on cigaraties,
launching its cwn campaign.

The campaign is aimed at siopping what the indwsiry suggests = a nanny-stabe measure.

impearial Tesacca Austrakia [ITA), which cwns Erands insluding Hedzon and Camel, says & plan to
remeve all brand packaging an cigasaties elipe away an asul's righl to use 8 legal product.

I elaims the fedaral government & arading personal freadams and turming Australa inbd a nanny
slale.

ITA general manager Wayne Merrett an Tuesday launched a national meadia campalgn urging
Auslralians o contas! MPs and prabest the plain packaging legislation, which will be supported by
bath sides of parkament.

"The adverisemants depict a draconian nanny stanng dewn the camera, demonising a smokes for
ihatir legal lifestybe choice, while stil demanding &7 billion in faxes per year,” he said.

hiipeffwans cour ermall. com.aw'ipaddobacco-gianie-take -on-nanny-stabe'story-fnock4. .. 26082011




The Tobacco Plain
Packaging Bill could destroy
brands that a worth
millions, if not billions of
dollars.

No company would stand
for having its brands taken
away and we’re no
different. And it may
infringe international
trademark and intellectual
property law.

The government could also
end up spending millions in
legal fees defending an idea
unproven anywhere in the
world.

WHAT COMPANY
WOULD STAND FOR THIS?

The Tobaccs Plain Pachaging Bl coold
AEruirty Biands Ul e worth millosd,
N0k kiona, of dollars.

Don't let the taxpayer
foot tha ball for a bad Bl

Plain Pack.com

Brtish Amencan Tobacco
Australa Lirmited
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Y WILL PLAIN TOBACCO
S PACKAGING

COST TAXPAYERS

., BILLIONS?

Don't let the taxpayer vl

footthe bilforabad Bl @ mevvse Asmimscas

; ToRALLO
PlainPack.com :






Imperial th
Tobacco June 147 2011

[/

Media release

Nanny State is alive and well in Australia

Imperial Tobacco Australia today launched a high profile national media
campaign calling into question the Federal Government's over-regulation
which is eroding personal freedoms and rapidly turning Australia into a Nanny
State.

General Manager, Wayne Merrett, called on the government to stop the
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Mexico and Indonesia warn plain tobacco packaging could hurt trade g

Matt Johnston | Herald Sun | August 16, 2011 12:00AM h & Share M eet ]
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THE Mexican and Indonesian governments have raised concerns about Australia's BOB

plan to introduce plain packaging for cigarettes.

In separate submissions to a parliamentary inguiry into plain packaging. the two countries say
the move could hurt trade.

The Gillard Government says it wants to force big tobacco to strip cigarette packets of branding
by the middle of next year in a bid to cut smoking rates.

It argues having cigarettes in drab green packets will reduce their attractiveness, particularly to
young people.

The move is backed by health groups but fobacco companies have lashed out.
The Mexican Government's submission raises concerns about trade.

"The Government of Mexico considers that the Australian measure could be unnecessarily
restrictive since there are other ways to meet the legitimate objective of protection of health in a
less onerous fashion." it says.

"This is. without the need to restrict advertising or promotion on tobacco packaging."

The submission also calls for Australia to "share the scientific information on which it based its
conclusions” - a call also made by tobacco companies.

The Indonesian Government says it is concerned about Indonesian brands being shut out of the
Australian market.

e
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-
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-
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"As a tobacco and cigarette producing country, Indonesia is concemned about the draft regulation
which standardises all tobacco packaging." the Indonesian submission says.

m

Waiting for http://www.heraldsun.com.au/news/more-news/mexico-and-indonesia-wam-plain-tobacce-packaging-could-hurt-trade/story-fn7x8me2-1226115473831... -
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Tobacco firms say it'll take two years to meet
pack deadline

JOEKELLY The Australian

rlRecommend 5 Send | B Sign Up to see what your friends recommend,

7| | ﬁ Share

SMOKERS face the prospect of being unable to purchase their preferred brand of
cigarettes when plain packaging is introduced, with the tobacco industry warning it will
not be able to supply the clive-green packs by next year's July 1 deadline.

British American Tobacco Australia chief executive David Crow yesterday offered MPs a tour of
the company's production factory in Sydney for a first-hand view of the manufacturing pressures
caused by the new plain-packaging regime.

He said the government's deadlines were impossible to meet and would result in illegal cigarettes
flooding the market, pushing up smoking rates among children.

"If we're asked to change some of the specifications, it's a really simple problem - we'll be out of
stock.” he said.

Addressing a lower house health commitiee. he said it could take up to 24 months for BATA to
purchase millions of dollars in new machinery needed to comply with the new rules.

"As s00n as we're out of stock, the only people who stock the
industry are . . . guys out of Indonesia, out of China. They
currently stock 16 per cent and they'll flood the market with cheap

Big tobacco warns of ciggie  gigarettes. This is not good."
shortage

Related Coverage

Mr Crow said manufacturers could not make the necessary
changes to their facilities until January once the new regulations
were bedded down.

He said the industry needed more than six months to adapt and
argued for a transition period of 18 to 24 months.

But the Health Department rejected Mr Crow's claims. with officials
Goverment denies ciggie telling the committee that tobacco companies could meet the July
shortage threat deadline.

A" A & 15hare

CARS JOBS CLASSIFIEDS NEWS NETWORK

Zore 3
HENRY ERGAS

‘Now 1s the time for the ACCC to stand %
up for consumers. No one else will' \

ok okk

DARK, SMART
HILARIOUS"
august 25 ey

watch the trailer @« |

Sponsored Links

Yes' Business Totality

From Optus and MEC - Integrated
communications solutions for SMEs

Defence Housing Australia

Invest in more than just bricks and mortar.

Is your data secure?

Our annual report shows 97% of breaches were
avoidable, find out why

FEATURED

CAREERS | THE AUSTRALIAN

Director Economic & Community Development
Balranald Shire Council

| nrmdinn: Dalranald b1

& & Intemet | Protected Mode: On

a v ®100% <






¢l A

;_::-" .-‘I‘._.r‘: '-ﬁ ) T

P ]

[ rap—T—
ey
m2 ma mm

ol ek

S

year olds
smoking?

BATA COMPENSATION PRESS/RADIO IT WONT WORK SO WHY DO IT? IMPERIAL NANNY
PRESS/OUTDOOR/WEBSITE20L1 ~ APRILZOL ~ PRINTCAMPAIGNAUGUST2010 ~  TV/STORE COLLATERAL/POSTCARD




Good policy
requires more than
good mtentlons.

than good ushinto policies I vidonce
w,el Wk Thore Wy rio;real ovidencs that fual waich ar-gicoury waich waldba ring down prices. Thers
was o rual oviderc that tho Alcopops tax would reduce bingo dii 1-9 w, thuy vay putling cigaraties in
plais Mk. g will stop puople smoking. This idea i the U s Eiudt b sk Al

idinen it il Thiok B thes ugh. wd.wl.:, wqwnmuu\lu gnqdmhmlium.

Alliance of Australian Retailers

St A, Lirwwl Lars o, NSW 2086,

5
. |
“
i = £
3



ALLIANCE OF
AUSTRALIAN RETAILERS

MEDIA RELEASE: Thursday, 5 August 2010

Australia’s retailers say abandon plain packaging for cigarettes

The Alliance of Australian Retailers today urged the government to abandon its policy
to require plain packaging for cigarettes.

Alllance Spokesperson, Sheryle Moon, said Australia’s corner stores, convenience
stores, milk bars, newsagents and service stations have today placed an open letter
in newspapers across the country telling Canberra they were fed up with excessive
regulation that was making it harder for small businesses to run their businesses.

“The proposed plain packaging for cigarettes is the final straw for small businesses
and we have created a new peak body to advocate against it,” she said.

“Representing around 15,000 mostly small businesses that employ almost 200,000
Australians, the Alliance is telling government that enough 1s enough!

“We believe reducing smoking is good for our community but good policy requires
more than good intentions.

“There is no reliable evidence anywhere in the world that plain packaging will stop
people from taking up smoking or help people quit. So if it won't work, why do it?”

Ms Moon said plain packaging had been considered by the UK and Canada and
rejected by both countries

“With every state in Australia already moving to ban the display of tobacco products,
customers won't even be able to see cigarettes when they walk into our stores, so
how will plain packaging make any difference?” she asked

“The government should support hard-working Australians instead of pursuing an
untested and unproven policy.

The Alliance ol Australian Retailer: the following organisatons: Australian As
of Convenience Stores, The Service Station Association, Australian Newsagents® Federation and
National Independent Retailers Association. We are supported by British American Tobacco

Australia Limited, Philip Morris Limited and Imperial Tobacco Australia Limited.

Autharised by Sheryle Moon, Alliance of Australian Retailers, Suile 402, Level 4, 18-20 Orion Road, Lane Cove, NSW 2068,




Public Health Advocacy Worked

Coalition — formal and informal
Constant responses

Surveys showing support

New news about health

New organisations in support
Rebuttals of industry nonsense
Criticisms of industry
International support

Using strengths — reputable health groups, science and
scientists (e.g. Plain Packaging Professsors)



And Luck...Midnight Emails
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The Tobacco Files

A definitive conclusion to the debate over plain-packaging.
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The answer to the “tobacco funding question”

Alliance of Australian Hetailers | )
Media |nvestment BEeconciliation ol
Ao 30% 2010

vhoo

Advanced to Ballyhoo, July 295 2000

From ITA 51,089, B50

From BATA t 2, 209, 000

Froem PAL 5% 161, 720

Tote! odvonced 55 492, 580
Less GET amount 5 434, 78D

Mat amourt for media investmenk: 4,947, 200

Media Expenditure, August 5™ to September 120 2010

Metro TW 51, 900, 621
Regianal TV & 376,705
Subscription TV g 201, 816
™ Total 52, 478, 943
Outdoor Large Farmat & 229,282
Dutdoor Shopping Centre Fanels 5 43700
Dutdoor Digleal 5 20, 00D
Durcloor Total = 47§ 2182

Wistro: Fadio 5 293,375
Bemianal Badia 5 252, 350
Pagio Total 5 655 TES
Mewspapers 5 7540, 197

onling L] 251,367

Medio Terol jyesteg, (Medio Budger 54,812 000) 543, 512 543

Less redin station credit for incarrect schedu le/place ment® 5 8. 113

Met media tota; 54, 304, 430
Balance remaimung for alloceticn & 43, 350

*Crher credits Moy ocerue after thorough checking of olf placements.
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The tobacco files Search Lateline
Australian Broadcasting Corporation Print Email

Broadcast: 10/09/2010 Sort by: ® relevance () date
Reporter: Peter Lloyd

Lateline has obtained evidence that big tobacco companies are driving a Video
campaign which claims to be run by shopkeepers opposed to plain cigarette
packaging.

& The tobacco files

Transcript

LEIGH SALES, PEESENTER: In August, Lateline revealed the existence of a tobacco
industry-funded campaign against a looming ban on logos and branding on cigarette
packets.

Windows Media Broadband Dial-up

From 2012, cigarettes will be sold in plain standardised packages carrying large
graphic warnings against smoking.
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MORE LUCK...ANOTHER PHONE CALL
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Opposition Leader Tony Abbott has said he would support any move to curb smoking rates,
but he has refused to back the government's proposal. "My anxiety with this [plain packaging
proposal] is that it may end up being counterproductive in practice," he said.

But Liberal MP Mal Washer broke ranks with his leader when contacted by The Sunday Age
last week. Dr Washer, who spent 26 years as a medical practitioner before moving into
federal politics, gave a blunt assessment of the tobacco industry's strategy.

"All this talk of chop chop and crime gangs sounds like bullshit to me. The tobacco industry is
jumping up and down because they're worried about their businesses. | support these
reforms unequivocally and whatever my party decides to do, | don't give a shit," Dr Washer
said.

He said smoking killed about 19,000 Australians each year, and governments had a moral

responsibility to implement any measure that could stop young people from taking up the
habit

The Age, May 22, 2011
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Wednesday, 24 August 2011 HOUSE OF REFP

ADJOUENMENT
The SPEARER: Order! It being past the hour of 7

pm I propose the question:
That the House do now adjown.

Mr Stephen Smith: Mr Speaker, I require that the
question be put mmediately without debate.

Question negatived.
BILLS

Tobacco Plain Packaging Bill 2011
Consideration in Detail
Debate resumed
Bill agreed to.
Third Reading
Ms ROXON: by leave—I move:
That thas bill be now read a thord tume.
Cuestion agreed to.
Bill read a third time.



AND NOW....

International industry protests, but can’t stop it
UK, New Zealand, Ireland, Norway, Turkey, South Africa.....

International action continues — Ukraine, Honduras,
Dominican Republic — industry will continue, but for form’s
sake
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ALCOHOL - EXAMPLES



The Problem

80% of alcohol consumed by people aged 14 to 24 years is consumed in ways
that put the drinker’s (and others’) health at risk of acute harm

Of 16-17 year old WA school students: 43.3% report ‘One of the main
reasons | drink is to get drunk’.

66.3% report ‘It is ok to get drunk occasionally’.

50.1% report ‘Drinking is the best way of relaxing’.

McCusker Centre for Action

on Alcohol and Youth




Growing community concern

Alcohol and violence

Young people - trends

Binge drinking — drinking to get drunk
Alcohol and the developing brain
Predatory advertising and promotion
Access and lack of effective controls



LONG HISTORY OF CALLS FOR ACTION

 Developments over time
e QOutstanding researchers and research groups

* Increasing recognition of need for further
action, coalitions and modern advocacy

approaches



McCusker Centre for Action
on Alcohol and Youth

Mission
To reduce alcohol related harms in young people
through reduced overall consumption and lower

risk patterns of consumption.

Primary target group:
Western Australians aged 14 to 25 years.



Get same results for alcohol and young people
as for tobacco.....



We know what needs to be done



Drinks Industry — Summary (PM/Miller CEO Briefing Book,
1996)

FOR

Drinks industry education programs

Emphasis on illicit drugs and “the root causes of
dysfunctional behaviour”

Advertising tax deductibility
Voluntary advertising guidelines

Advertising in all media; sports sponsorship; marketing
targeted to ethnic and other minority communities

Enforcement of drunk-driving laws — but driving at
levels up to .17 BAC



Drinks Industry — Summary (PM/Miller CEO Briefing
Book, 1996)

AGAINST

Lower BAC levels
“Don’t drink and drive” message

Legislated or any other restrictions on advertising, sponsorship,
any other promotion

Increased excise duties

Strong enforced labelling

Any limits on availability

Significant government spend on public education
Association of alcohol concerns with illicit drugs



5+ Solution passes the Scream Test



VICLAA

McCusker Centre for Action

on Alcohol and Youth
-]




WA Alcohol and Youth Action Coalition

Co-chaired by Professors Fiona Stanley and Mike Daube.
Supported by 84 organisations representing:

e Youth e Local

e Alcohol prevention government

e Medical  Research

e Health * Indigenous

e Legal  Drug treatment
e Law enforcement * Religious

e Road safety e Injury prevention
e Charities * Rural health

e Welfare * Public health

e Sexual health e Education

e Mental health e Universities McCusker Centre for Action

on Alcohol and Youth




Areas of Action

 [nformation: collate, disseminate, comment.
e Engage communities: e-newsletters, forums.
e Emphasis on coalitions, linkages, cooperation.
— WA Alcohol and Youth Action Coalition
— National Alliance for Action on Alcohol
e Research

e Media coverage — for issue, concern, need for action; direct or
promoting others

e Work closely with local/community organisations
e Professional engagement.

e Key groups engagement.

 Direct and indirect advocacy.

e Know thine enemy

McCusker Centre for Action
on Alcohol and Youth




Guide to the alcohol industry

Heineken
International

» Third largest brewer in the world, owns over 165
brewsrias in more than 70 countries.®

» Owns, markets and sells more than 250
international, regional, local and speciality beers
and ciders.®

» In 2012, sold 171.7 million hectolitres of beer and
delivered revenues of EUR$18,383 million.®

» Headquarters: Amsterdam, Metherlands.

Brands include:
» Heineken, Amstel, Sol, Star, Stella, Birra Moretti

» Strongbow Cider, Bulmers Cider

Heineken Lion

» Joint venture between Heineken
International and Lion established in
2004 20

Brands include:
» Amstel, Birra Moretti, Haingken

Asia Pacific Breweries

» Acquired by Heineken International in 20122

» Headquarters: Singapore.

Brands include:
» Tiger Beer, Bintang

Kirin Holdings
Company Ltd

» Range of businesses including alcoholic and
nen-alceholic beverages, pharmaceuticals,
biochemicals, and foods.”!

» Headquarters: Tokyo, Japan.

|
Lion

» "Leading beverage and food company” formed in Oct 2009 when
Kirin Holdings purchased Lion Nathan and merged the business
with National Foods. ™

» In June 2013, Lion had 47.5% of the beer volume market share in
Australia.”

» Financially contributes to DrinkWise ®
» Revenues of A$1.82 billion in 2011-12.%
» Headquarters: Sydney, Australia.

Brands include:

» Beck's, Budweiser, Stella » James Squire
Artois (brewed by AB InBev) L
»  Kirin
» Corona, Pacifico, Modelo 5
{brewed by Grupo Modslo) »oowan
» Emu » Tooheys
» Hahn » West End Draught
w00

» James Boag

|
Little World Beverages Ltd

» Acquired by Lion in June 2012.
» Little Creatures Brewery is a subsidiary.

» Headquarters: Perth, Australia.

Brands include:
» Little Creatures Pale Ale, White Rabbit Dark Ale, Pipsqueak Cider

Bacardi Limited

» Third largest spirits company and largest
privately owned spirits company in the world.

» Owns over 200 brands distributed across 150
countries; operates 27 production facilities in 16
countries.™

» Headquarters: Hamilton, Bermuda.

Bacardi Lion

» Joint venture between Bacardi and Lion formed
in 20032

» Financially contributes to DrinkVVise ®

» Headquarters: Sydney, Australia.

Brands include:
» Bacardi Rum

» Bacardi Breezer RTDs (flavours including
Orange, Raspberry, Pineapple, Lime,
Watermelon, Pink Grapefruit)

» Eristoff vodka (includes RTDs)
» McKenna Bourbon

» Cazadores Tequila

» Bombay Sapphire gin

» Grey Goose Vodka

» Grand Marnier

» 42 Below Vodka

» Dewar's Scotch

»  Martini Vermouth



Anheuser-Busch InBev

B

B

“The leading global brewer.™
Owns more than 200 beer brands. ©
In 2012 generated revenues of US$39.8 hillion. ®

Operates across seven zones: Latin America Morth, Latin America South, North
America, Mexico, Western Europe, Central & Eastern Europe, and Asia Pacific. #

In 2012 had 47.6% of USA beer market share.®
History of major acquisitions:'"'

- In 1987, two Belgium breweries merged (Artois and Piedboeuf] to form
Interbrew.

- In 1989, two Brazilian brewers merged (Antartica and Brahma) to form
AmBev.

- In 2004, Interbrew and AmBev merged to form InBev.

Constellation Brands

» “MNumber ane premium wine producer in the world” "5
» “MNumber one beer importer and number three beer company in the US". &

» Anheuser-Busch InBev acquisition of Grupo Modelo meant Constellation Brands
acquired Grupo Modelo's US beer business.™

» Portfolio includes wine, beers and spirits; sales in around 100 countries. '®
» Headquarters: New York, USA.

Constellation
Wines North
America

Constellation
International

Constellation
New Zealand

- In 2008, InBev and Anheuser-Busch merged to form Anheuser-Busch InBew. ‘ |

Global headquarters: Leuven, Belgium.

Global brands include:

B

Corona, Stella Artois, Budweiser, Becks

Grupo Modelo

B

Acquisition by Anheuser-Busch InBev completed in
June 2013; the combined company brings together
five of the top six most valuable beer brands in the
world.'?

Brews and distributes 14 brands.™

“The leader in Mexico in beer production,
distribution and marketing.” ™

Exports seven brands and is present in more than
180 countries. '

Headquarters: Mexico City, Mexico.

Brands include:

B

Corona, Modelo, Pacifico, and Victoria

Vincor
Canada

Constellation
Wines US

Crown Imports LLC

» Praviously a 50/50 joint venture between Group
Modelo and Constellation Brands;'® after AB InBev
acquisition of Grupo Modelo, Anheuser-Busch
InBev sold 50% stake to Constellation brands."”

» Acguisition provides Constellation wath license in
the U.5. to import, market and sell Corona and the
Meodelo brands.'®

Brands include:
» Corona, Modelo, Pacifico, and Victoria

Accolade Wines

» Formerly Constellation Wines — bought by private
equity firm CHAMP in February 2011.7®

» Has offices around Australia and in South
Africa, Singapore, Tokyo, UK, Russia, China and
Amsterdam.

» Financially contributes to Drink\Wise ®

» Headguarters: Adelaide, Australia.

Brands include:
» Hardys (produces 3L and 10L casks)
» Echo Falls

» Banrock Station (produce ‘Infusions’ 2L casks,
with flavours Sauvignon Blanc infused with Peach
& Mango, and Rose infused with Strawberry &
Lychee)

» Houghton

» Omni (produce RTD ‘Bellim Strawberry and
Lychee" and ‘Bellini White Peach’ wine cocktails)

» Bern Estates (produce 5L cask wine)



Guide to the Major Sales Outlets

Woolworths Limited

» Publicly listed Australian company that covers food & grocery, liquor, tobacco, petrol, general merchandise,

hotels, and home improvement.

» In 2012-13, Woolworths Limited operated 1,355 liquor outlets and group liquor sales (including ALH liquor sales)

totalled $7.2 billion.!

» Woolwaorths Limited have 39.5% of the liquer retailing market share in Australia.?

» Financially contributes to DrinkVVise.®

» Headquarters: Sydney, Australia.

Cellarmasters

# Online liquor retailer

» Largest online wine retailer in
Australia, accounting for up to 30% of
direct wine sales.”

» 330,000 online members.*

Dan Murphy’s

»

»

Langton’s

» Australia’s leading online
fine wine auction site.”

»  “Dan Mumphys with large ‘barn-like " outlets is a
national chain of destination liguor stores with a
focus on wine, service and value. With the widest
range of liquor available at very competitive prices,
Dan Murphy's offers expert, frendly assistance
and advice. "®

» 175 stores in Australia.’
» Operates an online store.

» Large, liquor barn format. e.g. Dan Murphy's West
Gosford store in NSW is approximately 1,400m? 7

» Nationally, 68 Dan Murphy's stores are located on
or associated with ALH sites.®

BWS

»  "BWS are local bottle shops that offer quick,
simple and convenient shopping. Local BWS
outlets may be walk-in, drive-through, stand alone
or attached to an ALH hotel. ™

» 1,180 stores in Australia.’

» In 2013, Woolworths Liguor stores were rebranded
to BWS.2

» Nationally, 4568 BWS stores are located on or
associated with ALH sites.®

Australian Leisure and
Hospitality Group (ALH)

75% of ALH is owned by Woolworths.

ALH Group have a portfolio of pubs, bars, night clubs
and over 460 retail liquor stores across Australia (large
liguor barns, drive through outlets and walk in bottle
shops).®

Bruce Mathieson Group (owned by Mathieson family)
and Woolworths started a joint venture in Queensland
called MGW Hotels in 2000 — purchased 30 hotels

in less than 4 years under the vehicle Bruandwo

Pty Ltd. ALH was established as a business unit of
Carlton & United Brewers in the mid-1990s; Fosters
Group floated ALH in 2003 and in late 2004 Bruandwo
tock over and ALH was delisted. In 2005 Bruandwo
changed its name to ALH and the operations of ALH,
MGH Hotels and the hotel interests of the Mathieson
family were merged into ALH Group.®

In 2013, the ALH Group portfolio featured 326 hotels ®



Wesfarmers Limited

» Publicly listed Australian company, with business operations covering supermarkets, liquor stores, tobacco sales, department stores, home improvement

and office supplies, coal mining, energy, insurance, chemicals and fertilisers and industrial and safety products.™

» Wesfarmers Limited have 20% of the liguor retailing market share in Australia.?

» Headquarters: Perth, Australia.

Coles

The Coles division of Wesfarmers is a leading food, liguor and convenience retailer.

=

Liquorland

B

“Liguorland, owned by Coles Supermarket since
1981 is the convenient, quick and easy solutfion for
those who want great every day value on liguor. ™'

Meore than 630 Liquorland stores in Australia with
300 of them located next to a Coles Supermarket.”?

Trialling Liquorland Warehouse stores in 2013, a
warehouse-style format to better compete against
Dan Murphy's; first store in Sydney is two to three
times larger than the usual Liquorland format.'® '

Operates an online store.

Mational liquor retailer and hotel operator with over 800 stores and 90 hotels.'®
Coles liquor sales revenue in 2012-13 was estimated to be $3.44 billion.?

Financially contributes to DrinkWise.®

Vintage Cellars

» “Vintage Cellars is Australia’s Fine Wine
Specialist. ”; stocks wine, champagne, spirits and
beer.™®

» Over 80 Vintage Cellars stores in Australia.'®

» Operates an online store.

First Choice Liquor

» “First Choice Liguor has a huge range and

some of the cheapest prices around.... With the
convenience of over 80 stores across Australia and
the ability to buy online and have it delivered to
your door, First Choice Liquor is a one stop shop
for all your liguor needs. "¢

» Ower 75 First Choice Liguor stores in Australia."”

» Liguor barn format. “The size of each store jon

average 1,000m? and the volume of liguor product
purchased enables First Choice stores to offer a
greater range and depth of stock holding than is
currently found at Coles Liquor’s other (Liguoriand
or Vintage Cellars) branded stores. It also

enables First Choice to provide these products at

competitive prices”.'®

» Operates an online store.



Alcohol Industry Peak Bodies and
Representative Groups

Australian Hotels Association (AHA)
http://aha.org.au/

Description:

“Tho Australian Hotels Association (AHA) is the national voice of Australia’s vibrant hotel industry. ™
“The Australian Hotels Association is an organisation of employers in tha hospitality and liquor industny ™

"At a nationa! lovel, the AHA rapresents tha infarasts of its mombers on a variafy of issuas such as gaming
and alcohol policy, trade practices matlers, Eaxation, workplace relstions, fourism, music licensing and businass
ragulation.™

Members:

The AHA represents more than 5,000 members across Ausfralia, serviced by branches operating in every state
and termritory plus a Canberra-based National Office.”

Key positions include:

1. Alcohol advertising

“The AHA belavas the ABAC Scheme has boen an affactive example of industry salf-raguiation, covering
the vast majority of alcohal advertisers in Australia and adapting fo modem advartising and promotional
trands. Tha advertising and promotional activitios of indvidual liconsad pramisas are already subjoct

fo ragulation by stafe and farntory liguor fcensing authorities, and there is no justification for national
intervantion in this area. ™™

2. Taxation

“The currant systam of alcohal taxation, specifically the differantial excisa rates for diaught (keg) bear
encouragas consumption of loweralcohol products, helps o support employment in the hospitality
industry and should be maintained. The AHA calls on the Federal Government fo ... ignore calls from antic
alcohol activists 1o tackle alcohol misuse through taxation changes or a minimum {fioor) price. Both are
inafficient and inequitable method of addressing alcohal-relafad harm which would impact on modarate and
raspansible dinkers and fall to aithar detar harmiful drinkars or encourage responsible drinking bahaviour. ™

“Rasaarch has shown demand for alcohol amaongst at-risk groups o be ralstivaly inalastic; maaning an
increase in price would not neces sarily bring about a drap in risky dinking levels... Policies designed fo
reduce alcohol misuse must be targetad fowards the people who misuse alcohol rather than af the majority
of people who consume alcoho! responsibly. ™!
3. Alcohol and health
“The Federal Govarnment should embrace the concept of personal rasponsibility by:
= Abolishing the Australian National Proventative Health Agency (ANPHA, 2012 - 13 funding

aoprapristion- $83 milion) and arranging for its necassary functions to be undartaken by the
Dapartment of Haalth & Ageing.

= Oppasing a volumetric systom of alcohol taxation or & national minimum price for aleohol.

= Opposing mandatory warning massageas on alcohol lsbelling or at the paint of sala. ™

Brewers Association of Australia
& New Zealand

http://www.brewers.org.au/

Description:

“The Browers Association of Australia and New Zosland raprasents brewers in lagislative and regulatory affairs
inboth countries. The Brewars Associstion is committed to the promotion of beer as an enjoyable and refrashing
loweralcohol aftermative to other alcohol categories. Boer is a significant confributor o the aconomy and also
provides a number of social banafits a5 an icon of Australian and Newr Zaaland cultura. ™

The Alcohol Beverages Advertising Code [ABAC] Scheme Managemeant Committee includes a representative of
the Brewers Association.
The ABAC Scheme Chair is currently the CEO of the Brewers Association.

Members:

» Carlton & United Brawers
® Coopers Brawery
» DB Brawarias

» Lion Mathan Limited
The four members of the Brewers Association brew over 35% of the Australian and New Zealand beer market.™

Key positions include:

1. Alcohol promotion

“Some views are hold which suggest that a ban on the advertising and promotion of alcohol will lead to
& reduction in both alcohol misuse and undearage drinking. This view presumes thera s & direct causal
redationship batwaen drinking alcohol and promotion. To date, research findings are inconsistant but, in
ganars!, have found either no or minimal effacts. ™'

"Sponsorship is animportant avenue for both brand promation and differantiation. Like other forms of
pramaotion, there is no firm evidance that suggests 3 ban on sports sponsarship would lead fo 3 reduction in
alcohol misuse or undgrage consumption. ™'

“Members of the Browers Association advertisa responsibly and cormply with a robust industry-ragula ted
systam. The marketing of alcohol is used fo drive brand promation, not aicohol consumption. Evidence
indicates that banning or censorship of alcohol advertising is an ineffactive tool fo reduce alcohol misuse. ™2

2. Alcohol consumption

“The ovarwhalming majority of Australians consume beear in & positive and responsible way. Over racent
dacadas, the consumption of bear has modarated in Australia. For the minority of peaple who misusa baar,
wa support greater education, and where necassary, targetaed inferventions fo reduce the instancas of
misuse. "8

3. Targeting misuse

"Govemment involvarment in rela tion toalcohol policy should be focused on reducing harmiful consumption
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Teen drinking
a risk to brains

M Rhianna King would be happy lives without it would be easy to conv:
scarring and with the opportu-  parents to take action.

Former Australian of the Year  nity to reach their potential.” “Every week thousa

Fiona Wood is urging parents Mental Health Minister He- more young people end u

nhot to oive aleohol to 1nder-18s len Morton said the £300 000 TV hnsnital hecanse of viole

Fe T T T - T



Under 18. No alcohol.
The safest choice.

A child’s brain confinues fo develop unfil their early 20s.

As a parent you need fo know that alcohol can affect
your child’s developing brain, impacting not only on
their problem solving skills ond performance ai school,
but also their body, mood and mental health, all of
which could ultimately limit your child’s frue potential.

Parent Drug Information Service (08) 9442 5050
or 1800 653 203 (country toll-free)

alcoholthinkagain
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Cricket ‘censors

WACA booze ac

M Cathy O'Leary
Medical Editor

Cricket Australia has been ac-
cused of unsporting behaviour,
after rejecting an alcohol warn-

ing that was meant to appear in
tha wmwmaterhoday Broorarm for

McCusker Centre for Action
on Alcohol and Youth director
Mike Daube said it smacked of
censorship, coming a month af-
ter the WACA was asked to
drop the same message for

signs at the Ryobi Cup series in
Qvridmniay o avndd a olach vwrith

health groups in an email
their proposed advertisen
would have to go.

“As you know, Austra
cricket has a responsible 1
tionship with alcohol, part

larly in terms of respons
aleohol crnomoenroehin of
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Woolworths claims liquor ads help to protect
children

January 11, 2014 Read later

Nicole Hasham

In a submission to Liverpool Council in support of a proposed Dan Murphy's store opposite a
school at Moorebank, Woolworths cited advice by British psychology academic Adrian Furnham
that "early exposure to any form of advertising is vital to protect young minds against the
seductive powers of capitalism”.

it went on to back Professor Furnham's view that "only if you show your children how the
manufacturers are trying to woo them can they build a strong enough immunity to the sales
pitch".
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The Sudney Forning Herald
£} Print this article | Close this window

Expert condemns 'appalling' DrinkWise campaign

Amanda Hoh and Megan Levy
Published: February 28. 2014 - 2:52PM

A public health expert has condemned as "appalling" a new series Advertiseme:
of online advertisements, funded by alcohol industry body

DrikWise Australia, that try to instruct young Australians "how to

drink properly".

Professor Mike Daube, the director of the Public Health Advocacy
Institute and the McCusker Centre for Action on Alcohol and

Youth, said the campaign used crass language to encourage alcohol
constmnfion and was "nrettsy muich the most irresnonsihle




National Alliance for Action on Alcohol

6 0 www .actionenalcohol.org.au ¢ ' Google P ; 'ﬁ‘

HOME ABOUT NAAA OUR WORK MEDIA & NEWS CONTACT US

Mabianal Alliange for Action on Alsohal

NAAA is a national coalition of
over 70 health and community
organisations from across
Australia that has been formed
with the goal of reducing
alcohol-related harm.

Reducing harm
from alcohol

CREATING A HEALTHIER AUSTRALIA

JOIN NAAA!
More and more organisation are joining NAAA every
week fo get involved in Action on Alcohol Read more:

Queensland Government urged not to National Drug & Alcohol Awards USERNAME
weaken regulation of liquor To be held on 20 June 2013, these awards are a
14 March 2013: NAAA has made a submission to highlight of the annual Drug Action Week PASSWORD
the Queensland Government. . Read more.
Drug Action Week m
International efforts to reduce alcohol From 16-22 June, activities are being held nationally
diseases must be evidence-based and to raise awareness about alcohol and other drugs Forgotten Password  + Request Access
free from industry interference issues in Australia

8 March 2013: NAAA has prepared comments on
the Draft Action Plan for the . Read more.

Global action to protect public health
activities from the alcohol industry

26 February 2013: The NAAA encourages
individuals and organisations to endorse... Read
mare.




National Alliance for Action on Alcohol
e Established 2011
e 75 national member organisations

* Policy positions based on best evidence; National
Prevention Taskforce recommendations, AMA
nolicies, etc.

* Priorities: Price/tax; Access; Advertising and
promotion



Coalitions

Now most states/territories
Work closely together
Local community activists

Policy/media savvy researchers



Example - Advertising



Close to $1bn p.a. in advertising and promotion
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theguardian

News | Sport Comment Culture Business | Money  Life & style

News :'_'.‘.-\ Technology } Facebook

Facebook deal with Diageo fuels

under-age drinking fears

Drinks giant's marketing tie-up on advertising pages raises
concerns about health impact on teenagers

Sarah Boseley, health editor
guardian.co.uk, Tuesday 20 September 2011 20.40 BST
Article history

Facebook's advertising tie-up with drinks giant Diageo has fueled fears of under-age
drinking. Photograph: Action Press / Rex Features

facebook

3 Bundy R. Bear | ke

jure * Bundaberg, Queensland

wall

- Bundy R. Bear
©F  When Kanye West and I were on an archaeological dig in the Andes we found the
- .';J remains of the hammerhead T-Rex. The palasontology sodiety refused to
= recognise my find but that is not the point! The point is Kanye then wrote a song
called Monster. I'm not saying he named it after our find, but I do know this:
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Steve Inch, the managing dir-
ector for Oceania for Beam Aus-
tralia, said its naming rights
partnership with Dick Johnson
Racing had concluded at the end
of last year, and complied with
“recognised industry guidelines
around the marketing of alcohol”.



Impact of alcohol advertising on young
people

* Young people are routinely exposed to
messages endorsing the use of alcohol
products.

e Exposure to alcohol promotion contributes to
young people’s attitudes to drinking, drinking
initiation and drinking at harmful levels.

* Alcohol advertising contributes to the

normalisation of alcohol.
AWV A
“ ARV A
McCusker Centre for Action
on Alcohol and Youth



Constraints Minimal

e \Voluntary self-regulation

e Ineffective, woolly wording, loopholes,
complex process

e Key exclusions — e.g. sports sponsorship,
music sponsorship, placement



Alcohol Advertising Review Board

Alcohol Advertising Review Board (AARB) accepts
complaints from the Australian community about
alcohol advertisements.

 Developed by McCusker Centre and Cancer Council WA
* Supported by health organisations around Australia
e Chaired by Professor Fiona Stanley, AC

e Quarterly reports

ﬁi&ﬂﬁ.‘! McCusker Centre for Action
on Alcohol and Youth




Alcohol Advertising Review Board

Mission: To administer an independent alcohol advertising
complaint review service to help protect the community from
inappropriate alcohol advertising and encourage effective
regulation of alcohol advertising.

Aims:
 Provide an independent system of alcohol advertising review;

e Support the community to respond to inappropriate alcohol
advertising;

 Ensure the complaint process is easy for community members
to engage in; and

e Address the content and placement of all forms of alcohol
advertising. A A

&Qﬂﬂﬁ.'! McCusker Centre for Action
on Alcohol and Youth




The Code

e The AARB Code sets criteria for acceptable
alcohol advertising.

— Covers all forms of advertising in Australia, including TV,
print, radio, online, outdoor and sponsorship
 Content section is constructed using only
provisions from existing alcohol advertising
codes — we apply the industry’s own standards.

 Placement code had no existing codes to
reference - we identified provisions that would

reasonably reduce young people’s exposure to

advertising.

Cancer VY AWA

&sgr? A'::gl!! McCusker Centre for Action

on Alcohol and Youth




AARB Procedures

e Advertisers are provided opportunity to respond
to complaints

e Complaints are put to Panel members who
consider the ad with regard to the AARB Code

* AARB names and shames alcohol companies that
advertise irresponsibly

Cancer VY AWA

gsg.-?n?sg:! McCusker Centre for Action

on Alcohol and Youth
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Ad industry hits out at new review board

16 March, 2012
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Ten alcohol ads named
and shamed as harmful

M Cathy O'Leary
Medical Editor

Shot buckets of chocolate eclair
ligueur and university “clubs”
sponsored by American whiskey
head a list of the 10 worst alcohol
promotions aimed at young people.

WA's  McCusker Centre for
Action on Alcohol and Youth drew
up the list to show self-regulation of
aleohol industry advertising and
marketing was failing.

It was released ahead of today's
launch by child health advocate
Fiona Stanley of a national body to
review alcohol advertising.

Health groups say that it will
counter the marketing of alcohal at
youth that is causing increasing

harm. McCusker centre director
Mike Daube said top offenders
included Bacchus shot buckets
with 28 shots of flavoured liqueur,
and pre-mix vodka cocktail casks,
known as “voon bags”. Also on the
list were internet promotions such
as Jim Beam on Campus, a website
club for university students.

Most complaintsabout advertise-
ments were dismissed by industry
regulatory groups because they did
not breach their codes of ethics.

Professor Daube said alcchol
promotion was out of control.

“The drinks industry can't help
themselves with these massive pro-
motions which come at a time of in-
creasing concern about young peo-
ple drinking to get drunk,” he said.

Alcohol Advertising Review Board
launched by Fiona Stanley to stop 'free
run' of booze ads

Alison MelMeekin, Political Reporter The Dailly Telegraph March 16, 2012 10:47AM 41
comments

eRecommend S send B Be the first of your friends ko recammend this. [ share {1 0 [EED
FORMER Australian of the Year Fiona
Stanley and other leading health
campaigners are today launching a new
national body to review alcohol
advertising in Australia.

The new Alcohol Advertising Review Board hopes
to counter what it claims is out-of-contral
advertising and marketing of alcohol, which is
seeing increasing levels of alcohal-related harm

It will consider and acjudicate camplaints from the
community about alcohol advertising, providing "an
independent alternative to Australia‘s current
inadequate and ineffective advertising self-
regulation systerm"

Professor Stanley, who will chair the board, said
children needed protection from alcohol promaotion
and advertising.

"Children and young people are being exposed to
promation of alcohol in advertising, in sport, on
hillboards, on buses, in bus shelters — almost
wiherever they look," she said

Booze crackdomwn

Professor Fiona Stanley.
Picture: Andy Tyndall Sowrce: The Daily
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Health groups tackle 'tsunami' of booze ads

AM By Anna MacDaonald

Updated March 16, 2012 12:15:35

A coalition of experts say Australia's alcohol
advertising code has failed to rein in the industry,

which they say is out of control.

Health groups have joined forces to form a new
review board to investigate and publicise complaints

about alcohal advertising.

The Alcohol Advertising Review Board, to be chaired
by the former Australian of the Year Professor Fiona
Stanley, is planning to name and shame companies

that advertize irresponszibly.

Profeszar Mike Daube from the MeCusker Centre for - W

Action on Aleohol and Youth says the liquor industry's
own systemn of self-regulation is failing dismally.

accused of targeting children,
(Getty Images: China Photos, file photo)
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Watchdog to keep booze ads away from children

Watchdog

New board to regulate alcohol advertising

LATELINE. Iooms on
National panel to investigate alcohol advertising booze ads
XIABC News New body

Health tackle 't . o to monitor
ealth groups tackle ‘tsunami' o ‘
booze ads alcohol

adverts

2. croake
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Introducing a new watchdog for alcohol marketing

Ten alcohol ads named Alcohol for teenage

ads face
and shamed as harmful 207 © 0 grog plague
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In the first 12 weeks of AARB:

Complaints
Number of complaints received 63
Number of advertisements these complaints referred to 53 44
Number of complaints considered by the AARB Panel 44 o
Number of complaints upheld 25 determinations
Number of complaints upheld in part 17
Number of complaints dismissed 2

In a whole year of ABAC:

Mumber of complaints received 17 BT 119

Mumber of advertisements and packaging these complaints refermed io 42 k-] 74

Mumber of compilaints considered by the Alcohol Beverapes Advertising 47 41 63

Adjudication Panel (i.e. complainis that fiell within the Code)

Number of determinations from complaints received that year KL 31 45 4.5 .
Mumbsr of complaints upheld (at least in part) 12 15 20 determinations
Number of determinations upholding complaints 10 1 15

The ABAC Scheme Annual Report .
2011, p5. McCusker Centre for Action

on Alcohol and Youth




Advantages of the AARB

Independent of alcohol and ad industries.

Covers all forms of advertising (and marketing, promotion etc) in Australia.
Strong Code provisions — including placement.

Simple to lodge complaints.

Proactive advertising monitoring role.

Publicly names and shames irresponsible advertisers.

Gets results — public pressure; gaining media, community and political
support; industry ads and campaigns amended or withdrawn

Second Annual Report (fourth report) shortly

Cancer VY

gsg.-?n?sg:! McCusker Centre for Action

on Alcohol and Youth
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O'Farrell government accused over liquor law
reform

December 15, 2013

'Powerless' on booze

December 17, 2013

Hicole Hasham, Emma Partridge

Nothing but silence from NSW Premier Barry
O'Farrell over king-hits

January 15, 2014 Read later

Sean Hicholls

- Sydney Morning Herald State Folitical Editor
Vigw more articles from Sean Nichells
Follow Sean on Twitter [ Email Sean
 tweet (e (IR (7] (3 soee | o] [Elsnrel N submi
G4 Email article & Print  [&] Reprints & permisziens
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MSW Premier Barry O'Farrell has kept quiet over Daniel Christie’s death. Photo: Louise Kennerley

Premier Barry O'Farrell said licensed venues and police were doing their best to prevent violent
incidents and “the community needs to send a very clear message that it is unacceptable to

drink yourself silly".
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Barry O'Farrell announces 'tough' laws to combat
alcohol-fuelled violence
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WA Liquor Control Act Review
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Battle over booze laws rages in WA
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One of Australia's biggest alcohol
retailers Woolworths has criticised
WA's liquor laws, calling on the State

Mixed views on booze laws

The West Australian




ndustry submissions and representations
Health and coalition
Police

Community Organisations

Media — some industry

Media — much health, Police, coalition
Market research — strong public support
Industry arrogance




Woolworths Limited

e 39.5% of the liquor retailing market share in Australia.

“The important issues of health, social, education, policing and
community issues are more fittingly dealt with holistically rather
than solely by licensees. It is still appropriate that these be objects of
the Act, but it more sensibly rests as a secondary object.” (woolworths
Limited submission, p3)

The current primary objects of the Act “are appropriate for the
provision of a good that can cause harm when abused, though we do
guestion the need for the inclusion of object (b) as a primary object.
This is chiefly a health issue better dealt with through the work of
health and education systems and not through supply side measures

that undermine the operation of traditional market forces.” (woolworths
Limited submission, p10)



Coles Liquor

e “We believe it is the Licensing Authority’s role
to regulate the sale and supply of liquor, not
implement public health policy.” (coles Liquor

submission, page 4)



WA Liquor Control Act Review

McCusker Centre response

Response No. of recommendations
Supported 83 [59%)
Not supported 4 (3%)
Neutral 54  (38%)
Total | 141




Advocacy in Action toolkit

Practical resource designed to encourage you to get into
advocacy.

Case examples of advocacy — local, national and international.

The toolkit takes you through:

— Why and when you would use advocacy
— Advocacy challenges

— Advocacy Myths

— Getting prepared for advocacy

— Advocacy strategies

— Evaluating advocacy

Advocacy in Action:

a toolkit for Public Health Professionals

www.phaiwa.org.au (publications)



http://www.phaiwa.org.au/

	HOW TO BE PART OF THE CHANGE – THE WORLD OF ADVOCACY
	Slide Number 2
	Slide Number 3
	Different type of opposition
	What is Advocacy?
	TYPES OF ADVOCACY
	Features of advocacy
	Advocacy is a Challenge
	There is always opposition
	    Timor Leste 2013
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	 Just because I don’t care doesn’t mean I don’t understand.��Homer Simpson
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Advocacy Works
	11  COMMANDMENTS
	KNOW WHAT YOU WANT
	Slide Number 24
	COMPREHENSIVE APPROACH
	Work as Coalitions 
	Oppose the opposition - Lessons from tobacco
	Slide Number 28
	Whom do you want to influence?
	What influences the different groups?
	Politicians (all levels)
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Understand politicians 
	Be non-partisan
	WORK WITH BUREAUCRATS 
	The Principle of the Dangerous Precedent
	BUT…..Keep at it – they can be crucial influencers and decision-makers
	Media, media, media
	Do not dally with the Delilahs of the Press.��(Sir William Osler, 1909)�
	Slide Number 42
	Slide Number 43
	Why Media?
	Slide Number 45
	Political Priorities
	Media Basics
	Use Our Strengths
	Slide Number 49
	ADVOCACY WORKS
	Advocacy in Action toolkit 
	Examples
	MOORA 2004	
	“Gallop Give Back Moora Hospital”
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Tobacco
	Slide Number 59
	TOBACCO CONTROL AUSTRALIA in 2008 – Over-simplified summary (Note - mix of Federal and State activity)
	WHERE NEXT? 
	Slide Number 62
	Slide Number 63
	Why Plain Packaging?
	APRIL 29, 2010
	Slide Number 66
	Slide Number 67
	THE POLITICS
	Industry Arguments
	Massive industry campaigns
	Health Coalition
	Slide Number 72
	Slide Number 73
	Slide Number 74
	Slide Number 75
	Slide Number 76
	Slide Number 77
	Slide Number 78
	Slide Number 79
	Slide Number 80
	Slide Number 81
	Slide Number 82
	Slide Number 83
	Slide Number 84
	Slide Number 85
	Public Health Advocacy Worked
	And Luck…Midnight Emails
	Slide Number 88
	Slide Number 89
	Slide Number 90
	Slide Number 91
	MORE LUCK…ANOTHER PHONE CALL
	Slide Number 93
	Slide Number 94
	Slide Number 95
	Slide Number 96
	AND NOW….
	Slide Number 98
	Slide Number 99
	ALCOHOL - EXAMPLES
	The Problem
	Growing community concern
	LONG HISTORY OF CALLS FOR ACTION
	Slide Number 104
	Or…….
	We know what needs to be done
	Drinks Industry – Summary (PM/Miller CEO Briefing Book, 1996)
	Drinks Industry – Summary (PM/Miller CEO Briefing Book, 1996)
	Slide Number 109
	Slide Number 110
	WA Alcohol and Youth Action Coalition
	Areas of Action
	Slide Number 113
	Slide Number 114
	Slide Number 115
	Slide Number 116
	Alcohol Industry Peak Bodies and�Representative Groups
	Slide Number 118
	Slide Number 119
	Slide Number 120
	Slide Number 121
	Slide Number 122
	Slide Number 123
	Slide Number 124
	National Alliance for Action on Alcohol
	National Alliance for Action on Alcohol
	Coalitions
	Example - Advertising
	Slide Number 129
	Slide Number 130
	Slide Number 131
	Slide Number 132
	Slide Number 133
	Slide Number 134
	Slide Number 135
	Slide Number 136
	Slide Number 137
	Slide Number 138
	Slide Number 139
	Slide Number 140
	Impact of alcohol advertising on young people
	Constraints Minimal	
	Alcohol Advertising Review Board
	Alcohol Advertising Review Board
	The Code
	AARB Procedures
	Slide Number 147
	Slide Number 148
	The Launch: Industry Response
	Slide Number 150
	Advantages of the AARB
	Slide Number 152
	Slide Number 153
	Slide Number 154
	Slide Number 155
	Slide Number 156
	Woolworths Limited
	Coles Liquor
	Slide Number 159
	Advocacy in Action toolkit 

