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Stocktake of change so far 

Professor Jennie Connor 

Department of Preventive and Social Medicine 

University of Otago, Dunedin 
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Increase price 

Regulate promotion 

Increase purchase age to 20 

Reduce opening hours 

Regulate advertising and sponsorship 

Improved treatment 
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“Many councils have 
looked to put in place 

more restrictive hours on 
the belief that if you 

reduce trading hours you 
minimise consumption. 

Well we don’t necessarily 
agree with that ” 



Manukau City 15 August 2010 



Dirty movie clause 
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Supply to minors 

 

 

Excessive promotion 

 

 

Definition of intoxication 

 

Supply of alcohol to minors (persons under 18 years of age) can only 
be done so legally by their parent/legal guardian or if they have 
express consent from the young person’s parents and if supplied in a 
responsible manner. 

The new Act bans advertising and marketing that promotes excessive 
alcohol consumption or has special appeal to minors. 
Except within licensed premises, businesses cannot: 

-  advertise free alcohol  
-  promote discounts of 25% or more on alcohol products 
-  offer customers free goods, services or opportunities to win 

prizes if they purchase alcohol.  

Intoxication: Affected by alcohol or other drugs or substances and 
displaying two or more of the following conditions: 
-affected appearance, impaired behaviour, impaired co-ordination, 
or impaired speech 
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Not raising the minimum purchase age 

53 68 

Status quo 



Keall et al, 2003 
*with one passenger 

Risk	  of	  death	  in	  night-‐0me	  crash* 

Land Transport Amendment Bill:  
Reduces legal blood alcohol concentration (BAC)  

from 0.08 to 0.05 for drivers over 20.  
Under 20 the limit is already zero. 
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“Lowering the adult drink-drive limit would be the strongest initiative 
in the area of Safe Road Use . It is estimated that each year this 
initiative could save between 15 and 30 lives and prevent between 
320 and 686 injuries . This would be an annual social cost saving of 
between $111 million and $238 million” .  Ministry of Transport 2010 
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Loss of ALAC 
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The 5+ Solution 

1.  Raise alcohol prices 

2.  Raise the purchase age 

3.  Reduce alcohol accessibility 

4.  Reduce advertising and sponsorship 

5.  Increase drink-driving counter-measures 

PLUS:  Increase treatment opportunities for heavy 
 drinkers. 
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