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Dear Colleague 

 

1.  TPPA could make alcohol reform harder for decades to come  

2.  Mainstream magazines full of alcohol adverts 

3.  No sign of an announcement on alcohol marketing (and the Government may just try and 

forget about it altogether) 

4.  Wendy’s Burgers vying to become liquor outlets as well 

5.  Merry political Christmas greetings 

 

******************************************************************************** 

 

1.  TPPA could make alcohol reform harder for decades to come  

Government officials have New Zealand well poised to be part of the Trans Pacific Partnership 

Agreement (TPPA). Government and business leaders are talking up the benefits of the deal. 

However, a wide coalition of community groups and professionals have argued that the TPPA 

shouldn’t be thought of as a “free trade” agreement that will necessarily benefit the public good, but 

rather a mechanism by which global corporations will be enabled to reach behind national borders 

and influence government policy that might have a dampening impact on their business. This is why 

the cry of “erosion of sovereignty” has been strongly heard from opponents of the TPPA. 

 

From an alcohol policy perspective, transnational alcohol corporations will have TPPA power to 

sue future New Zealand governments if they enact alcohol reforms (the 5+ Solution), which impact 

negatively on the bottom line profit of these companies. But this power is unlikely to be acted out 

overtly. Prime Minister Key has already intuited this in his attempt to reassure the public about the 

TPPA by saying correctly there have been no law suits against the NZ Government by business 

corporations to date. Corporate power is enacted subtly, behind-the-scenes, through winks and 

reminders between business mates (past and present). The new power the TPPA gives global 

alcohol corporations, especially now those from the perennially litigious US, could make alcohol 

reform in New Zealand more difficult for decades to come. 

 

 

2.  Mainstream magazines full of alcohol adverts 

Have you noticed how many alcohol adverts and references to alcohol there are in mainstream 

magazines; magazines which many ordinary New Zealanders read, such as Air New Zealand’s Kia 

Ora magazine and the Automobile Association’s magazine? 

 

An instructive thing to do if at a loose end on an Air New Zealand flight is to count the number of 

pages in which there is some reference to alcohol. It is quite surprising how soaked in alcohol the 

Kia Ora magazine is. Just imagine if there was a reference to MDMA (ecstacy) on every second or 

third page. Remember alcohol (ethyl alcohol) is a Class B equivalent drug on par with ecstacy. 

 

Similarly with the Automobile Association magazine, which often has alcohol advertisement 

inserts. Several Alcohol Action colleagues have complained to the AA about these inserts and asked 

to not be sent them to no avail so far. 

 



We live in a society dripping with alcohol and we’re entering the period of the year when marketing 

is ratcheted up several notches from an already high baseline. Christmas/New Year is bonanza time 

for the alcohol industry. 

 

 

3.  No sign of an announcement on alcohol marketing (and the Government may just try and 

forget about it altogether) 

 

Let’s recap the wiles of the current National-led government in terms of doing nothing about 

alcohol marketing reform. 

 

April 2010: Law Commission completes the most comprehensive review of the liquor laws in our 

country’s history and recommends that all alcohol advertising and sponsorship be phased out over a 

five-year period 

 

November 2010: National-led government introduces the cynically termed “Alcohol Reform Bill”, 

devoid of any substantial alcohol reforms with only tinkering with alcohol marketing included. It 

also strategically introduces the Bill with submissions over the Christmas/New Year summer 

holidays. 

 

February 2011: Submissions on the new Bill close, but it is clear that many submitters are outraged 

about the lack of any substantial reforms and a substantial number comment on the weakness 

associated with alcohol marketing reform 

 

December 2012: Alcohol Reform Bill nevertheless passes with little change following the Select 

Committee process with tinkering of alcohol marketing only. However, the promise of an expert 

committee to further review alcohol marketing is made in response to the number of submitters 

commenting on the need for reform in this specific area 

 

February 2014: A Ministerial Forum on Alcohol Advertising and Sponsorship announced with little 

expertise in its membership and, presumably in order to bury any recommendations to do anything, 

to report after the upcoming general election 

 

April 2014: An Independent Expert Committee on Alcohol Advertising and Sponsorship set up to 

monitor the Ministerial Forum’s work. It included four international experts in the field – Prof 

Jennie Connor (Dunedin), Prof Janet Hoek (Dunedin), Assoc Prof Antonia Lyons (Wellington), 

Prof Mike Daube (Perth) 

 

December 2014: Recommendations of the Ministerial Forum on Alcohol Advertising and 

Sponsorship are stronger than expected, the strongest of which is to phase out all alcohol 

sponsorship of sport, although the report overemphasises alcohol problems in youth, makes no 

recommendations on social marketing and endorses industry self-regulation 

 

July 2015: Expecting the government to make an announcement about its response to the 

Ministerial Forum’s recommendations, the Independent Expert Committee releases its report, which 

endorses the Law Commission’s original recommendation to phase out all alcohol advertising and 

sponsorship over a five year period 

 

December 2015: Still no response from the National-led government… half expecting a response to 

be buried in an upcoming summer holiday recess announcement or for it to be quietly forgotten 

about altogether. 



4.  Wendy’s Burgers vying to become liquor outlets as well 

Wendy’s Burgers is a national fast-food chain and have made an application for an on-license at its 

Hornby branch in Christchurch. They will have strategized carefully about this. If this liquor licence 

is successful then the precedent will greatly ease their future applications for their other outlets 

throughout New Zealand. Further, if Wendy’s Burgers are successful with their Hornby application, 

the flood gates could open for McDonalds, Burger King, and Kentucky Fried Chicken stores to also 

morph from fast-food outlets to being liquor outlets as well. 

  

The Hornby application is therefore a very important test-case for allowing or preventing a new wave 

of liquor outlet proliferation in New Zealand. If successful the precedent will likely stoke the fire of 

alcohol-related harm in New Zealand, the very opposite aim of the new 2012 liquor Bill. 

 

Further, fast-food outlets are well known as venues which attract young people and families. The 

addition of liquor licences to these venues risks re-awakening the great New Zealand “normalisation 

experiment” initiated in the late 1980s, when liquor licences were obtained by supermarkets to sell 

wine.  

 

The Sale and Supply of Alcohol Act (2012) (the final name given to the Alcohol NON-Reform Bill), 

emphasises the importance of harm minimisation. The Act refers in its Object to eliminating 

“inappropriate consumption of alcohol” as a key mechanism to this minimisation. Consuming alcohol 

in fast-food outlets represents “inappropriate consumption of alcohol”. It would encourage the view 

that alcohol is an innocuous, family-friendly/youth-friendly recreational product, rather than a 

potentially dangerous psychoactive drug that requires special care as reflected in the exercise of the 

law restricting rather than proliferating its use in society.  

 

If you are inclined, it would be excellent to write a comment to your MP, or other MPs such as Health 

Spokespeople for the main political parties about this Wendy’s Burgers threat: 

Jonathan Coleman (National) 

Annette King (Labour) 

Kevin Hague (Green) 

Barbara Stewart (New Zealand First) 

Te Ururoa Flavell (Maori). 

 

 

5.  Merry political Christmas greetings 

2016 has been another hard year for alcohol law reform advocacy; hard because we have a do-

nothing-progressive government that doesn’t ‘get’ public health and through its individualistic, 

money-orientated, laissez-faire ideology makes the country highly vulnerable to the influence of 

global corporations. The country is deteriorating socially and environmentally because the power of 

these corporations, including alcohol companies, have more sway at times on decisions affecting 

New Zealanders, than do New Zealanders themselves. And this could very well get worse now 

(TPPA) before it gets better.  

 

However, there is light now at the end of the tunnel. The neoliberal mantra of individual 

responsibility is beginning to wear very thin, most recently highlighted by publicity about a parallel 

issue to ours – the obesity epidemic and the role of recreational food.  

 

We held our 2014 AANZ conference on the theme “Change is Coming”, hoping that the general 

election that year would bring about a government that was more directly committed to the health of 

ordinary New Zealanders and their quality of life, than relying on trickle-down from corporate 



profit to solve health and social problems. There is a good day coming for alcohol law reform, 

which will be hastened by us all continuing to work hard at advocating for better regulation of our 

favourite drug, which tragically is going to cause havoc and suffering to many families this coming 

Christmas/New Year period.  

 

Endeavour to keep safe, have a truly happy and restful holiday, and come back to 2016 ready for 

renewed alcohol action. 

 

 

Sincerely 

 

Doug, Jennie, Sam, and Geoff 

Medical Spokespeople 

Alcohol Action NZ 

We need more than just tinkering 

 
 

******************************************************************************** 

“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-based 

set of strategies that will significantly reduce the enormous social, medical and personal 

damage alcohol misuse is inflicting on our society” 

  
 


