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1. Recommendation to ban sport sponsorship 

 

The Ministerial Forum on Alcohol Advertising and Sponsorship has come up with a big one – to 
ban all sport sponsorship. It concluded that the evidence for alcohol-related harm, especially in 
promoting early initiation of drinking and increasing the intensity of drinking in existing young 
drinkers, is strong enough to recommend a radical step – to disassociate sport (including our 
nation’s religion -  rugby union) from the nation’s favourite recreational drug – ethyl alcohol. 
 
Although the Forum did not endorse a phasing out of all alcohol advertising and sponsorship as 
recommended by the Law Commission in 2010, we nevertheless view the recommendation to 
ban all alcohol sponsorship of sport as a big step in the right direction. This would not be just 
further tinkering if the government does indeed take heed of the Forum’s recommendations (see 
below for government response).  
 
The Forum also made the bold statement that to have any chance of reducing alcohol-related 
harm the full set of recommendations made in its recently released report (n=14) would need to 
be implemented. So what are they? 
 
 
2. Full list of the Ministerial Forum’s recommendations 

 
 (1) Ban alcohol sponsorship of all streamed and broadcast sport 
(2) Ban alcohol sponsorship of sports (long term – 5-10 years) 
(3) Ban alcohol sponsorship (naming rights) at all venues 
(4) Ban alcohol sponsorship of cultural and music events where 10% or more of participants and 
 audiences are younger than 18 
(5) Introduce a sponsorship replacement funding programme 
(6) Introduce a targeted programme to reduce reliance on alcohol sponsorship funding 
(7) Ban alcohol advertising during streamed and broadcast sporting events 
(8) Ban alcohol advertising where 10% or more of the audience is younger than 18 
(9) Further restrict the hours for alcohol advertising on broadcast media (5am – 9.30pm) 
(10) Continue to offset remaining alcohol advertising by funding positive messaging across all 
 media (one moderation message for every five alcohol promotional messages) 
(11) Introduce additional restrictions on external advertising on licensed venues and outlets 
 (<50% of windows and buildings able to include alcohol advertising) 
 



(12) Establish an independent authority to monitor and initiate complaints about alcohol 
 advertising sponsorship 
(13) Establish a mechanism to identify and act on serious or persistence breaches of advertising 
 standards 
(14) Establish a multi-stakeholder committee to periodically review and assess advertising 
 standards complaint board decisions and pre-vetted advertising 
 
Disappointingly, pernicious alcohol advertising looks set to continue, albeit somewhat 
constrained, and there is very little consideration of reducing alcohol advertising through social 
media. There is also an endorsement of the rather naïve idea that industry self-regulation of 
alcohol advertising is effective. 
 
The AANZ sponsored Independent Committee on Alcohol Advertising and Sponsorship 
(IECAAS) will undertake a review of these recommendations in the light of the Law 
Commission’s recommendations on alcohol advertising and sponsorship in the New Year, and 
make suggestions about enacting the Ministerial Forum’s recommendations into the future. 
 
 
3. Government appears deeply ambivalent at Ministerial Forum’s recommendations 

 
Hon Amy Adams and Hon Peter Dunn issued the media release announcing the Ministerial 
Forum’s recommendations.  
 
First, this was nearly two months after it received the final report. We have heard along the 
grapevine that there were a number of  to-ings and fro-ings, delays and strategizing in the two 
departments (Justice and Health) about when to release the report. 
 
Our take on it is that alarm bells should ring very loudly when an eagerly anticipated government 
sponsored report like this is made public either after Parliament rises for a recess, or just before a 
major national holiday such as Christmas. The timing of Adams and Dunn’s response ticks both 
boxes. 
 
But the bigger picture is a well-known alcohol industry strategy that the government is adopting 
when reform is looking likely of delay. When the Law Commission released its 2010 
recommendations to phase out all alcohol advertising and sponsorship, except for written 
objective product information, the government rejected it outright. However, when thousands of 
submissions on the Alcohol (NON) Reform Bill were received by the government on the lack of 
any real reform of alcohol marketing it promised to set up an “expert committee” to further 
investigate the issue. It then delayed setting this up until several months before this year’s 
election. Feet-dragging delay is now being continued in the Adams and Dunn’s announcement 
that they will think about the report and get back in about six month’s time. 
 
Rather than publically welcome the recommendations of the Ministerial Forum, or even thank 
them for their hard work, they revert to political-delay-speak, suggesting the report “raises a 
number of questions…”, that the issues are “complex”, and that it is now “important to consult”. 
The country doesn’t need to spend more time, money and energy on political consultation for the 
purpose of delaying doing anything. In 2010 the Health Sponsorship Council survey found that 
77% of the population 15 years and over would go along with the most draconian alcohol 
promotion reform of banning all alcohol advertising with 27% indicating neutrality.  
 



For the government to say more consultation is required is also somewhat of a slap on the face of 
the Ministerial Forum which undertook a comprehensive consultation process as part of its 
review. 
 
 
4. Christmas Holiday Letter Campaign 

 

Here is something you may like to join in with when you’re feeling at a loose end over the 
holidays or are moved by something you read. We are all going to commit to submitting at least 
ONE letter to the editor over the Christmas Holidays. You may want to write something about 
alcohol sponsorship and sport or perhaps another topical alcohol reform issue. 
 
The best way to get published is: 
a. keep it short – less than 150 words if you can 
b. relate it to something already written or reported in the newspaper  
c. make it interesting by avoiding words or phrases you’ve heard a thousand times before  
d. stick to the evidence – 5+ Solution (Marketing, Pricing, Accessibility, Age of Purchase, 
Drink-driving PLUS Treatment for heavy drinkers) 
e. get a friend or colleague to critique it before you push SEND on your computer. 
f. have fun 
 
 

5. Nigel Latta speaking at Alcohol & Cancer conference -2015 

 

We are very pleased that Nigel Latta has recently confirmed he will come to the conference. He 
will first give a brief presentation and then chair the panel of speakers occurring towards the end 
of the conference. 
 
The VERY EARLY BIRD registration fee of $120 continues until 17th February. See 
www.alcoholaction.co.nz for further registration details and draft programme. 
 
 

6. Onward to 2015 

 
2015 is going to be a most interesting year from an alcohol reform point of view. 
 
First we will be seeing how the new BAC limit for adult driving beds in. The industry warned us 
the world was going to come to an end if the BAC limit was lowered. This is their usual response 
when effective reforms are being talked about and even better, enacted; otherwise known as the 
“scream test”. The world is not going to come to an end with the lowered BAC limit, but with 
this as the only one proper reform in the bank so far (most people believe it’s going to take two 
or three to get real change), it is unlikely there will be great change in NZ’s damaging drinking 
way of life in 2015. But here’s hoping it will have some detectable and positive impact. 
  
There will be continuing work on alcohol sponsorship/advertising and anticipation of the 
government’s next move with the Ministerial Forum’s recommendations.  
 
We plan to revive the issue of alcohol pricing as part of reviving the Call for Action on Alcohol 
now that the election is done and dusted.  
 
There is likely to be a number of Councils announcing and then defending their new Local 
Alcohol Policies against the appeals of the alcohol industry. Just how many robust new policies 



finally become formalised throughout NZ will be important to note. Unless the majority are 
achieve this, the LAP process will be a success for the industry and status quo. 
 
We want to find an MP who will put in a new Private Member’s Bill on purchase age – raise it 
up to 19 years – to get alcohol purchase out of secondary schools.  
 
Tragically the damaging impact of alcohol on individual New Zealanders (and their whanau) and 
New Zealand society in general will continue to be evidenced in 2015. We must all seize these 
opportunities, as time and energy allows, to press the case for evidence-based alcohol law reform 
in line with the 5+ Solution (Marketing, Pricing, Accessibility, Age of Purchase, Drink-driving, 
PLUS Treatment for heavy drinkers). 
 
Will Katherine Rich resign from the HPA Board in 2015? 
Hard to say. 
 
We wish everyone a very Merry Christmas (don’t forget to write at least ONE letter to the 
editor), a good rest, and then a fresh start to 2015. 
 
Sincerely 
Doug, Jennie, Sam, Jeremy and Geoff 
Medical Spokespeople 
Alcohol Action NZ 
We need more than just tinkering 
 

***************************************************************************** 
“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-

based set of strategies that will significantly reduce the enormous social, medical and 

personal damage alcohol misuse is inflicting on our society” 

  
 
 
 
 


