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1. Easter Alcohol Greetings 

Christmas has hardly come and gone and now we’re entering Easter. Like Christmas, Easter is a 

happy time for many New Zealand families. But for many it isn’t. Each of the 800,000 or so 

heavy drinkers in New Zealand are attached to a family in some way, and during times like this 

heavy drinking can impact even greater than it normally does on family life causing misery, 

resentment, frustration, fear and straight-out abuse and terror. Alcohol is an intriguing 

recreational drug. At the right dose (20-30g) it can produce a very pleasant sojourn from the 

exigencies of stressful busy lives, but at more typical Kiwi Easter vibrancy doses (60+g) can 

become an aggressigenic menace, even in people without angry personalities. 

 

There will be alcohol-related carnage reported in the media this Easter. Those who have 

deliberately delayed any substantial alcohol reform when they had the opportunity to do so will 

probably be dissociated from their irresponsibility. However, these reports will only strengthen 

the resolve of those who know New Zealand is going to be a better place when heavy drinking is 

curbed by stronger regulation. Sense will prevail and new regulations will be enacted in line with 

the 2010 Law Commission’s recommendations, which were largely based on Alcohol Action 

NZ’s 5+ Solution: 

 

1. Raise alcohol prices 

2. Raise the purchase age 

3. Reduce alcohol accessibility 

4. Reduce advertising and sponsorship 

5. Increase drink-driving countermeasures 

PLUS: Increase treatment opportunities for heavy drinkers 

 

Alcohol Action’s priority for advocacy over the next year or so is going to be related to what is 

driving the demand for alcohol - marketing and pricing. 

 

 

2. Ministerial Forum on Alcohol Advertising and Sponsorship 

In August 2011, the government announced it would set up an expert forum on alcohol 

advertising and sponsorship after severe criticism about its weak “Alcohol Reform Bill”. The 

Bill was extremely weak on alcohol marketing and had nothing at all on pricing – the two main 

drivers of heavy drinking.  

 

Now, nearly three years later, and six months out from a general election, the government finally 

sets up a forum; not a forum of people expert in alcohol marketing, but a politically-motivated 

ministerial forum headed up by a famous rugby league coach. Graham Lowe is no doubt an 



excellent bloke and also very aware of just how important alcohol sponsorship is to rugby league 

in New Zealand, but he is not known as an alcohol marketing expert, nor is he a judge. 

 

This manoeuvre by the National-led government has all the same smell and cunning of two 

previous alcohol non-reform manoeuvres it has engaged in, delaying alcohol reform while 

appearing to be doing something about the problem. They were: 

 

(i) Delaying the adult alcohol driving limit by calling for “more research” despite an 

overwhelming existing literature indicating the benefit of reducing the limit from 0.08 to 0.05; 

and  

(i) Washing its hands of doing anything that might upset the alcohol industry regarding trading 

hours and density of liquor outlets by giving the job to Councils – more later… 

 

What to do about the ministerial forum on alcohol advertising and sponsorship?  The ministerial 

forum has called for public submissions, and promises to report back to the two ministers 

involved (Ministers Collins and Dunne) “later this year” with advice and recommendations. 

Later in the year sounds like deliberate engineering to ensure the forum doesn’t report back 

before dissolution of this parliament and therefore not to this government. Remember this 

government has had three years to undertake this work promised in August 2011. 

 

We suggest that people do respond to the call for submissions, but don’t spend too much time on 

it. This is a dubious forum and process. However, we hope to be proven wrong. In your 

submission at least register concern about the delay already in the process and reiterate the Law 

Commission’s recommendation to dismantle all alcohol advertising and sponsorship except for 

objective printed material (as in France).   

 

We have heard that Alcohol Healthwatch is developing documents to assist with submissions to 

the forum and will be posted on its website soon. Something to do over Easter. 

http://www.ahw.org.nz/ 

 

 

3. Conference 2014 – a great success 

This was the fifth annual Alcohol Action NZ conference held at Te Papa, Wellington. From the 

outset it was obviously going to be a great success with Sir Geoffrey Palmer opening 

proceedings with a riveting address. The day was punctuated with keynote addresses from 

eminent speakers including three of the top alcohol policy researchers in Australia: Professors 

Daube and Kypri and Dr Peter Miller. See website for these presentations: 

http://www.alcoholaction.co.nz/?p=116 

 

The political panel consisted of Te Ururoa Flavell (Māori), Iain Lees-Galloway (Labour), Kevin 

Hague (Green), and Barbara Stewart (NZF). The National Party was unable to find a person to 

represent its position on alcohol despite four months of searching. 

 

 

4. Local Alcohol Policies (LAPs) 

As predicted several years ago, LAPs are being subverted by alcohol industry bullying. As soon 

as a council takes a stand as supported by the people of a particular region and dares to limit 

trading hours, out come the Big Boys marching democratically-elected councils off to Court. 

 

This is not democracy; this is corpocracy – the politics controlled by big companies such as 

Foodstuffs and Progressive Enterprises (the biggest drug dealers in New Zealand) rather than the 

public controlling their city, region and country.  



 

However, in the meantime, the LAP process is what is on offer and remains a potentially 

important opportunity to reduce alcohol-related harm in our own jurisdictions. So we must put 

some of our energy into it, while not getting too frustrated by the process. 

 

 

5. Keep the Fire Burning 

It is clear the current government is not interested in anything that increases the regulation of 

alcohol demand, supply and reduces the commercial gains the alcohol industry enjoys. However, 

it has a pragmatism and desire to stay in power that means when pushed it will act. This was 

evident with the new BAC law that is currently making its way through parliament.  

 

Our job is to keep the fires of evidence-based information burning in the minds of the public and 

our representatives in parliament. Alcohol reform is not going backwards and, although progress 

is slow to date, there is going to be the first substantial alcohol reform come into being before not 

too long, ie the new BAC law, reducing the adult BAC from 0.08 to 0.05. The various tinkerings 

of the Alcohol Reform Bill have also not taken reform backwards and are having a small effect 

on the overall system. The public is strongly on our side, and more change is coming.  

 

Nga mihi nui 

Have a great family Easter. 

 

Sincerely 

Doug, Jennie and Geoff 

Medical Spokespeople 

Alcohol Action NZ 
 

 

***************************************************************************** 

“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-

based set of strategies that will significantly reduce the enormous social, medical and 

personal damage alcohol misuse is inflicting on our society” 

  
 


