
ALCOHOL ACTION NZ  

NEWSLETTER – MAY 2015 

 

Dear Colleague 

 

 

1. Alcohol and Cancer conference on the horizon now (June 17) 

2. John Key speaks his mind on alcohol sponsorship for sport 

3. Shane Warne tells the world  

4. Wellington LAP appeal upheld: Lessons to be learnt 

5. All business is good business – the Feejoa loyalty card for paying off student loans 

 

***************************************************************************** 

 

1. Alcohol and Cancer conference on the horizon now (June 17) 

 

Registrations are strong for the seventh Alcohol Action conference at Te Papa. This year the 

theme of the conference is the relationship between alcohol and cancer, and we are running it in 

partnership with the Cancer Society of New Zealand.  

 

This is going to be the first New Zealand conference focused on the role that alcohol 

consumption has in causing cancer and we are delighted that the Cancer Society are as eager as 

we are to bring this issue to public attention. We are bringing together a range of experts so we 

can all get a clear understanding of the implications for New Zealanders.  

 

Too few of us know that breast cancer is the most common alcohol-related cause of death for a 

woman living in contemporary NZ, and it is not something that most women take into account 

when they make decisions about drinking. For obvious commercial reasons the alcohol industry 

has targeted women with their marketing and new products over the past 20 years, and 

effectively increased the volume they drink. This has no doubt contributed to their incidence of 

cancer. But it is not only women who are affected, as alcohol increases the risk of at least 7 types 

of cancer. 

 

You can hardly get a morning tea, lunch and afternoon tea for $160, but that is the registration 

fee for this inaugural conference. The more participants we can attract the better it will be. 

 

See www.alcoholaction.co.nz for further registration details and programme. 

 

 

2. John Key speaks his mind on alcohol sponsorship for sport 

 

You’ll recall last year the Ministerial Forum on Alcohol Advertising and Sponsorship made a 

bold recommendation to ban all alcohol sponsorship for sport. The government chose to bury 

this excellent suggestion in the lead up to Christmas by delaying the public announcement of the 

Forum’s recommendations until after Parliament had risen for the year. There has been no 

subsequent public discussion on what could be a real game changer in terms of New Zealand’s 

damaging drinking culture.  

 

John Key visited Blenheim recently to open the new Marlborough Community Health Hub. 

During question time he said he would be “extremely surprised” if a far reaching ban on alcohol 

advertising and sponsorship went ahead. The issue of Marlborough events that currently rely on 

wine industry sponsorship such as the Forrest GrapeRide and Saint Clair Vineyard Half 

http://www.alcoholaction.co.nz/


Marathon was raised, and John Key said he’d “be extremely surprised if it progresses very far” – 

referring to the recommendation to ban all alcohol sponsorship of sport. 

 

Meanwhile, behind the scenes, Ministry of Health officials are analysing the social impact of 

such a move. We wonder how those officials will be feeling now when they have the PM 

essentially saying he’s already made up his mind, making their current work redundant. 

 

In the course of the discussion John Key also poo-pooed the obvious interim solution to the loss 

of sponsorship for sports which have grown reliant on the alcohol industry for funds. He said it 

was “nonsense” to say that government would help to make up the shortfall. However, when 

tobacco sponsorship for sport was banned in NZ in 1994 that is precisely what the government of 

the day did. The Health Sponsorship Council was funded to fill the gap for several years, and 

could easily do the same again as part of the new Health Promotion Agency if the political will 

was there. 

 

Finally, John Key topped it all off by reciting the alcohol industry’s mantra for dealing with 

alcohol harm. He stated, “I think there’s a strong argument for us to continue to educate 

youngsters about drinking responsibly”. He clearly puts the information given to him by his chief 

science advisor, Sir Peter Gluckman below what he is receiving from professional alcohol 

industry lobbyists who frequent Parliament. Educating youngsters about drinking responsibility 

has an effectiveness rating of zero for reducing alcohol related harm, which John Key must now 

know very well, while limiting alcohol marketing has an effectiveness rating of +/++ on that 

same scale (0, +, ++, +++) and increasing by the year as new research is reported [Babor et al 

2003; 2010]. 

 

 

3. Shane Warne tells the world 
 

Shane Warne’s cricket commentating performance at the end of the World Cup Cricket Final 

was truly fantastic; especially if you needed any further evidence that getting drunk is the way of 

showing to the world you’re a real man in Australasia. He was interviewing a series of 

Australian cricketers soon after they had won the final. Did he ask them anything about cricket? 

Not really; the only questions “Warnie” seemed to be able to come up with were “feeling 

thirsty?” and “having a big one tonight?” After dealing with his first two victims, Warne’s 

relentless line of questioning, which he appeared to think was rather witty and funny, was simply 

sickening. 

 

Those who are dedicated to the belief that alcohol sponsorship of sport is “all good” for society 

will have had to work hard to ignore the reality of ugly alcohol boorishness – an embarrassment 

to those who enjoy the brilliant one-day battle-game that one-day cricket provides.    

  

 

4. Wellington LAP appeal upheld: Lessons to be learnt 

 

The appeal against the Wellington City Council Local Alcohol Policy was held late last year 

with the findings released in January 2015.  The Wellington City Council had released a policy 

with the stated intent of providing a “dynamic city centre” with on license closing hours 

extended to 5am and off license hours set at the national default of 11pm.  This advice was 

developed against the advice of the Medical Health Officer, Police and Health professionals and 

appeared captive to the view (and in the face of fierce lobbying from the hospitality industry) 

that its reputation as the “coolest little capital in the world” is contingent upon the ready 

availability of alcohol.   



 

The appeal was closely followed as it was the second LAP released following the Tasman appeal 

with implications as to how the remainder of LAPs might be set. Eight appellants were 

represented with the hospitality industry and liquor companies as interested parties with Judge 

Hole as the authority. The Police, District Health Board and Public Health Officer appealed that 

the LAP was unreasonable in light of the object of the act, in particular the extension of on 

licence hours.  

 

Ultimately the main aspect of the finding was support for the view that extended hours were 

unreasonable whilst settling for the status quo on off licenses. Several aspects of the finding are 

worth noting. One is that it is local experience that is relevant to the act with little interest in the 

findings of national or international literature. Such a view is disappointing with strong 

international literature supporting the assertion that extended availability of alcohol is associated 

with harm. It is not clear why peer reviewed literature would not be considered.   

 

More re-assuring, however, was the criticism of the council for use of the Act to further its aim 

of a “people centered city”, namely the explicit linking of the availability of alcohol with 

entertainment whilst ignoring associated harms. Such a position was found to be counter of the 

object of the new Act.   

 

These findings should be considered by those involved in LAP processes.  Use of national and 

international literature needs to be explicitly linked to the local setting. The importance of local 

voices take on particular importance in the process allowing local communities and individuals 

to have their say. 

 

 

5. All business is good business – the Feejoa loyalty card for paying off student loans 

 

The Feejoa loyalty card is a latest example of head-in-the-sand thinking by some NZ business 

leaders. They have launched a new customer loyalty card sponsored by businesses who pledge to 

pay up to 5% of all purchases towards the student customers’ student loans. The “all business is 

good business” mentality shows in the businesses that are participating. Of the first nine 

businesses, eight are reported as being bars, the remaining being Warehouse Stationery. The 

underlying message is, the more you drink, the more you will pay off your student loan. One of 

the new card’s founders referred to alcohol as one of the “needs” of students, so saw no problem 

with the scheme. Where have they been over the past five years? 

 

 

We’re looking forward to seeing you at the Alcohol and Cancer conference. 

 

Sincerely 

Doug, Jennie, Sam, Jeremy and Geoff 

Medical Spokespeople 

Alcohol Action NZ 

We need more than just tinkering 
 

***************************************************************************** 

“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-

based set of strategies that will significantly reduce the enormous social, medical and 

personal damage alcohol misuse is inflicting on our society” 

  
 


