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Dear Colleague 
 
 

1. General election result – disappointing for alcohol law reform 

2. But surprising things can happen nevertheless 

3. Alcohol & Cancer conference – Wednesday 17
th

 June 2015 –Te Papa 

4. Ministerial Forum on Alcohol Advertising and Sponsorship 

5. When will Katherine Rich resign from the HPA Board? 

 

 

***************************************************************************** 
 

1. General election result – disappointing for alcohol law reform 

 
You’ll recall the findings of a pre-election survey conducted by NZ Herald’s Simon Collins 
showing the various parties’ support for pricing and advertising reform. 
   
   a. Pricing b. Advertising 

 

ACT  No  No 

United Future No  No 

National  No  Undecided 

 

Labour  Yes  Undecided 

Conservative Yes  Part-support 

 

Green  Yes  Yes 

NZ First  Yes  Yes 

Maori  Yes  Yes 

Internet-Mana Yes  Yes 

 
We have unfortunately ended up with a government that is at best ambivalent about such reforms 
(National/Act/United Future), with the notable exception of the Maori Party which is committed 
to advancing such reforms. However, National only needs one extra vote to pass legislation now, 
given its strong showing in the election (47% of the vote), so the Maori Party’s influence over 
the next three years could be minimal in terms of alcohol law reform.  
 
A more general and fundamental disappointment with the general election result was the 30% of 
eligible voters who didn’t vote. The endorsement for National from the population is therefore 
actually only 33% ie only 1/3 New Zealanders over the age of 18 years voted for National and 
given the vote for Act and United Future was negligible it remains that only 1/3 New Zealanders 
over the age of 18 years voted for the National/Act/United Future shyness about alcohol reform.  
 
 
2. But surprising things can happen nevertheless 

 
Despite the disappointing general election result in terms of parties’ pre-election alcohol policies, 
the PM has vowed to govern for all New Zealanders. We can just hope he is aware that the 2010 
Health Sponsorship Council survey of attitudes towards alcohol policy showed that the majority 



of New Zealanders support robust reform of alcohol marketing and pricing. Only 23% of the 
population were against banning all alcohol advertising and sponsorship and only 24% were 
against raising the price of cheap alcohol.  
 
If the PM is true to his word then we can expect movement in both alcohol pricing and alcohol 
marketing over the next three years, particularly if the findings of the 2012 and 2014 surveys 
(soon to be released by the HPA) confirm the high rate of support for stronger reform in these 
two critical areas. 
 
Movement on alcohol marketing seems to have the best chance given the government’s own 
work in this area with the Ministerial Forum on Alcohol Advertising and Sponsorship – see 
below. 
 
And remember the surprising good thing that has already happened, or at least is just about to 
happen. On 1st December the new drink-driving limit of 0.05 comes into force, which is the 
most important (real) alcohol reform we’ve seen enacted in New Zealand, despite great 
ambivalence on the part of the last National-led government. This reform was initiated by Iain 
Lees-Galloway’s Private Members’ Bill and subsequently taken over by the government. 
 
New Private Members’ Bills could possibly bring about similar results in this new parliament. 
 
 
3. Alcohol & Cancer conference – Wednesday 17

th
 June 2015 –Te Papa 

 

An early flyer and registration form is now available at the Alcohol Action website:  
www.alcoholaction.co.nz 
related to this eagerly anticipated meeting occurring next year, which is being co-hosted by the 
Cancer Society of New Zealand and Alcohol Action NZ.  
 
An “early-early bird” registration fee is available ($120 if paid before 10 February 2015) and 
registrations are now being processed.  
 
There are likely to be seven speakers addressing alcohol and cancer from an array of 
perspectives including the epidemiology, economics, basic science, and clinical issues related to 
the linkage between alcohol and cancer and various responses to this linkage. 
 
By the time this conference has been held the association between alcohol and various cancers 
will be much better known by the New Zealand public. 
 
Most New Zealanders have joined the dots between smoking cigarettes and lung cancer. In time 
they will also join the dots between alcohol use and a variety of other cancers, including two of 
New Zealand’s commonest cancers – breast cancer in women and bowel cancer in both women 
and men. 
 
 

4. Ministerial Forum on Alcohol Advertising and Sponsorship (MFAAS) 

 
MFAAS was put in place in the lead up to the general election two years after the government 
said it would set up an “expert forum” to examine the marketing of alcohol. Its membership 
failed to include several recognized NZ experts in alcohol marketing and the group were 
instructed to report after the election was over - plenty of reasons for scepticism. 
   



However, we have heard along the grapevine that MFAAS has now submitted their report to the 
Ministry of Health and that the dozen or so recommendations are “more robust than might be 
expected by some”. We assume that Alcohol Action NZ is included in the “some”. 
 
This is excellent news if indeed it is true. It also coincides with public comments that the Chair 
of the group, Graham Lowe, has made suggesting that recommendations for more action on 
alcohol marketing should be undertaken and we are aware that Mr Lowe has a particular 
empathy for young people with respect to rugby league (and other sport), and is concerned about 
the strong linkage in New Zealand between sport and alcohol sponsorship. 
 
However, if the recommendations are a watered-down version of the Law Commission’s 2010 
recommendations that all alcohol advertising and sponsorship except objective written material 
be phased out over a five year time frame then questions will need to be asked. 
 
There has been no new evidence that counters the importance of phasing out all advertising and 
sponsorship over the past four years, and in the interim other countries are beginning to make 
moves on its removal from public spaces, notably South Africa where a draft Bill banning 
alcohol advertising was approved by the Cabinet in September 2013.  
 
Watch this space! 
 
Alcohol Action NZ is sponsoring an independent expert committee (IECAAS), which is 
monitoring the work of MFAAS. IECAAS consists of the following members: 
 
Professor Jennie Connor, University of Otago, Dunedin 

Professor Janet Hoek, University of Otago, Dunedin 

Associate Professor Antonia Lyons, Massey University, Wellington 

Mr Shane Bradbrook, Wellington 

Ms Amy Robinson, Auckland 

Professor Mike Daube, Curtin University, Perth 

Professor Peter Joyce, University of Otago, Christchurch (Chair)  
 
 
5. When will Katherine Rich resign from the HPA Board? 

 
As mentioned last time, Nicky Hager’s new book “Dirty Politics” is mainly about corruption 
within the National-led government in its association with Cameron Slater and the use of his 
Whale Oil Beef Hooked (“well I’ll be f..ked”) blogsite via intermediaries to denigrate political 
opponents.  
 
However, Chapter 7 “Cash for Comment” outlines similar shenanigans undertaken by Big 
Business, including Katherine Rich, ex-National MP and now CEO of the Food and Grocery 
Council. The Food and Grocery Council sounds like mother’s milk (like Woolworths), but is in 
fact a lobby group for the tobacco, alcohol and food industries. 
 
What is revealed in Hager’s book is that Katherine Rich feeds material to Cameron Slater in 
order to denigrate public health professionals who speak out for reform that might affect her 
masters in the tobacco, alcohol and food industries. It is alleged she has done this by paying an 
intermediary, Carrick Graham, who previously worked for 10 years as “corporate affairs 
manager” for British American Tobacco, to write derogatory articles and pass them onto 
Cameron Slater who in turn (for a fee) puts the material up on his blog under his own name, thus 



hiding the presence of both Carrick Graham and more particularly Katherine Rich working 
behind the scenes. 
 
We might expect this sort of thing from Carrick Graham, but Katherine Rich is also a 
government appointed member of the Health Promotion Agency (HPA).  
 
Thirty-three senior health scientists wrote a letter to the Prime Minister, about the matter 
questioning the appropriateness of her position on the HPA Board, with a copy to the Minister of 
Health. John Key sent his letter onto Tony Ryall who was just about to depart parliament, but 
before he went he wrote a letter back saying he saw no problem following a cursory 
investigation of the matter which clearly brings Sections 54 and 55 of the Crown Entities Act 
2006 into question:  54 (‘to act with honesty and integrity’) and 55 (‘to act in good faith and not 
pursue his or her own interests at the expense of the entity's interests’). 
  
Ryall’s conclusion was the same as that of the Chair of the HPA Board, Dr Lee Mathias, who 
admits she came to this conclusion without even reading the evidence. Katherine Rich is refusing 
all interviews about her covert work, so a wall of silence has been formed between Rich, the 
HPA and the government.  
 
When will Katherine Rich resign from the HPA Board? 
Hard to say. 
 
 
Interesting times! 
 

 

Sincerely 
Doug, Jennie, Sam, Jeremy and Geoff 
Medical Spokespeople 
Alcohol Action NZ 
We need more than just tinkering 
 

***************************************************************************** 
“Alcohol Action NZ is a national organisation promoting the 5+ Solution, an evidence-

based set of strategies that will significantly reduce the enormous social, medical and 

personal damage alcohol misuse is inflicting on our society” 

  
 
 
 
 


